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Uncertainty is the only certainty in these uncertain 
times. That is the reality of the European Union 
(EU) today. And that is a worry for the region and 

for a globally engaged India.
 
Global events compounded by economic and physical 
insecurities within member states are threatening the EU’s 
very existence. It is quite obvious that the EU is changing 
and changing fast; yet, no one really knows what a 
transformed EU might look like in a year’s time.
 
Prime Minister Modi recently attended the EU-India 
summit in the backdrop of this cloud of uncertainty. The 
visit was long overdue. It has been four years since the 
last summit, and there has been little progress in between. 
Modi was keen to demonstrate solidarity with friends in 
troubled times (especially following the Brussels blasts) 
as much as anything else – not only with the EU, but, 
in particular with the UK and its Prime Minister, David 
Cameron, with whom he has developed a strong personal 
rapport.
 
However, altruism can’t define a nation’s foreign policy 
agenda – national interest does. New Delhi believes a 
strong EU is a strategic ally as well as an enabler for the 
projection of its “soft power”.
 
India values EU as a force for good in the world. But 
without the UK and its global reach and influence, the EU 
will lose significant political clout.
 
The fear is that Brexit could have a domino effect, leading 
to the disintegration of the European project. That is not in 
India’s best interest.
 
The UK is India’s preferred partner to help raise funds 
to transform India. But the prospect of Brexit, with 
its associated uncertainties, ranging from a Scottish 
referendum to a more insular, anti-migration Britain and 
volatile economic environment are all matters of concern 
for India. Outside the EU, the UK may well revert to being 
a fading power like in the 1970s. The chances of a free 
trade agreement (FTA) with India in such a scenario 
would, at best, be very slim, if at all.
 
When asked about Brexit in a meeting with MEPs in 
Brussels, the Indian Prime Minister said: “It is an internal 
matter for the UK. However, as far as India is concerned, 
we want a strong EU.” The message could not be any 

clearer – Britain and Europe are stronger together and it 
is in India’s, and the world’s, best interest that they stay 
together. India’s strategic economic and security interests 
lie in containing China. And this is best delivered by 
India having a genuine friend like David Cameron in 10 
Downing Street helping shape EU strategy on China. Modi 
had said during his visit to the UK, that “India sees Europe 
through the eyes of the UK.”
 
The steel crisis is a prime example. The Chinese 
government is literally printing money to subsidise steel 
manufacturers to keep domestic employment levels up. 
These factories are producing and dumping their products 
in the world market flouting all key trade principles and 
agreements. 
 
The impact was felt in the UK when Tata Steel, after 
sustaining losses of a million pounds per day for the past 
couple of years, was forced to announce the closure 
of its steel plant in Wales just last week. While there 
may be other factors, no one can deny that the primary 
responsibility lies with China’s irresponsible economic 
policies. But the fall-out (to a large extent) is that India’s 
brand is also unfairly damaged.
 
This is happening despite all the clout the EU and the UK 
can muster. What happens when there is no EU? Then, 
small European countries would have no leverage against 
Chinese hegemony and its state-aided proxy economic 
wars.
 
Brexit also means curtains for Cameron’s premiership. 
The likely replacements don’t inspire confidence for India. 
Neither George Osborne, who is perceived to be China’s 
biggest friend, nor the maverick Boris Johnson thus far 
have shown Cameron’s inclination and commitment to 
work with India. Hence, India’s subtle but strong indication 
as to why UK should remain in the UK – a position India 
Inc. concurs with. 

As India, the EU and the UK seek a better fit with one 
another, ‘India Global Business’, as India’s foremost 
outbound investment magazine, will continue to explore 
the opportunities and issues that emerge from India’s 
engagement with Europe and the rest of the world.

PUTTING IT IN CONTEXT

India seeks a better Britain-Europe fit
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Publisher & CEO,  India Inc.
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Effective and efficient deployment 
of solar power could prove to be 
major catalyst for empowerment 

of those on the wrong side of socio-
economic divide. Prime Minister 
Modi described “the sunrise of new 
hope, not just for clean energy but for 
villages and homes still in darkness, 
for mornings and evenings filled with 
a clear view of the glory of the sun.”

This dream is not just for India; but for 
all humanity – that was the message 
from the Indian Prime Minister as 
he launched the International Solar 
Alliance (ISA) with French President 
Francois Hollande late last year in 
Paris ahead of the United Nations 
Climate Change Conference.

The International Solar Alliance 
(ISA)
The ISA is an alliance of 121 
countries that lie between the Tropic 
of Cancer and Tropic of Capricorn, 
including the USA and China, and 
receive around 300 days of sunshine 
to proliferate solar power globally. 
The goal is to raise $500 billion from 

public finances matched by another 
$500 billion from the private sector 
to have 1000 GW global capacity of 
solar power by 2030. Some of the 
companies that have already signed 
up to the project include Tata, Areva, 
HSBC France, Engie among others.

“What we are putting in place is an 
avant-garde of countries that believe 
in renewable energies,” the French 
President told reporters pointing out 
that the ISA with it’s approach to 
“sharing technology and mobilising 
financial resources” is the right model 
to tackle global challenges such as 
climate change, for common good.

President Hollande went on to say 
that the alliance was indeed India’s 
gift to the world that is struggling to 
mitigate climate change.

India will host the international 
headquarters of the ISA and provide 
$30 million to build & fund the 
secretariat infrastructure for the first 
five years. In addition, it would serve 
as the test case of all innovation and 

experiments as it seeks to develop 
and sustainably deliver 100GW of 
solar power by 2021.

However, the ISA is also a gift to 
India; and that too of a strategic 
nature.

The ISA Impact on India
Prime Minister Modi’s key campaign 
promise at the 2014 general elections 
was “sabka sath sabka vikas” 
which translated means inclusive 
development with opportunities for all. 
In the 21st century, it is impossible to 
empower people with the necessary 
skills and opportunities without 
electricity.

And the 100 GW solar capacity is 
crucial to deliver the promise of 24 
hours electricity for each and every 
Indian around the year – but that 
would require advancements in 
technology in both capturing, storing 
as well as transmitting solar power to 
remote parts of India.

New Delhi believes high level focused 

GLOBAL ISSUE/India & the World

Modi’s Global Solar Alliance: Will cynics find darkness 
here too? 
by Manoj Ladwa
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research with committed international 
funding and collaboration among the 
best minds of the globe in this sector, 
the challenges of increasing efficiency 
and longevity of PV cells to storing 
the power among various others 
could be addressed successfully in a 
relatively short span of time.

Secondly, the experience of 
successfully creating a sustainable 
solar power economy will create 
substantial knowledge in the Indian 
ecosystem that could be exported to 
other developing nations. The Modi 
Government, through its flagship 
Atal Innovation Mission, has made it 
clear that India seeks to be the global 
leader in social innovation enabled 
by technology. Solar could play a big 
role in delivering a large chunk of the 
envisioned $500 billion innovation 
market cap and be another strong 
outbound performer such as IT and 
Pharmaceuticals.

The ISA and the network within 
could provide opportunities for 
Indian companies ranging from 
PV manufacturers, to plant 

manufacturers to companies involved 
in generating, storing and transmitting 
solar power along with financiers and 
business advisors.

Finally, the ISA enables India to take 

global leadership of a key plank in the 
UN sustainable development agenda, 
thus entrenching its position further 
as a global strategic player shaping 
and influencing events by primarily 
exercising its “soft power”.

This is another marker in a resurgent 
India’s evolving foreign policy that 

seeks collaboration and common 
good in its engagement with the 
world from a position of strength 
of resources and knowledge. This 
approach is polar opposite to the 
almost zero-sum Chinese approach 
of dumping, price wars and forceful 
expansionist policies.

Prime Minister Modi’s activation 
of the 20m strong global Indians 
community as an article of his foreign 
policy could have a significant impact 
here. They are widely respected and 
fully integrated with their countries 
of residence and can if supported 
properly be of immense help in 
pushing the Indian narratives of 
“economic diplomacy” & “soft power” 
in the corridors of powers in all parts 
of the world. 

The latest battleground for these two 
contrasting approaches lies in the 
hearts & minds of developing nations 
around the globe but especially in 
Africa.

However, there is a “leap of faith” in 
all this.

Prime Minister Modi’s activation 
of the 20m strong global Indians 
community as an article of his foreign 
policy could have a significant impact 
here. They are widely respected and 
fully integrated with their countries 
of residence and can if supported 
properly be of immense help in 
pushing the Indian narratives of 
“economic diplomacy” & “soft power” 
in the corridors of powers in all parts 
of the world.

Quick Facts:

Launched at CoP21 Climate Conference in Paris

Covers 121 countries which fall between Tropic of 
Cancer and the Tropic of Capricorn

Headquartered in India

United Nations will be Strategic Partner

Total Government of India support – $62 million
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Achieving the 100 GW and 1000 
GW in the next 5 and 15 years 
respectively would undoubtedly be 
daunting. But then it surely cannot 
be more difficult than splitting the 
atom, splicing the gene or navigating 
through the dangers of space – and 
like all truly gifted leaders PM Modi 
is betting on that human excellence, 
resilience and curiosity to deliver 
solutions for common good.

Modi has undoubtedly been aided by 
his energetic energy minister, Piyush 
Goyal, who has by all accounts been 
a great game-changer. In fact, he 
stands on the verge of probably being 
India’s best energy minister ever.

And India believes, and Modi has 
clearly articulated his vision, that the 
fruits of this labour should be used for 
the benefit of all humanity. The ISA 
and its output could be a true game-
changer in bringing opportunities and 

improved quality of lives to hundreds 
of millions, if not billions of people 
globally.

The devil as always will be in the 
detail to ensure that the opportunity, 
especially by the private sector and 
progressive nations, is seized and 
Modi’s grand scheme is not derailed 
by his perennial critics, who would 
much rather see the back of him than 
light in the homes and hearts of the 
world’s poor.

Launched at 
CoP21 
Climate 
Conference 
in Paris

121 countries 
which fall 
between Tropic 
of Cancer and 
the Tropic of 
Capricorn

Head-
quartered 
in India

United 
Nations 
will be Strategic 
Partner

01 02 03 04

Total 
Government of 
India support – 
US$62 million
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International Solar Alliance (ISA)

Quick Facts

5 Key focus areas of ISA

Promote solar 
technologies and 
investment in the 
solar sector to 
enhance income 
generation for the 
poor and global 
environment

Formulate 
projects 
and programmes 
to promote 
solar 
applications

Develop 
innovative 
Financial 
Mechanisms to 
reduce cost of 
capital

Build a 
common 
Knowledge 
e-Portal

Facilitate 
capacity 
building for 
promotion and 
absorption of 
solar technologies 
and R&D among 
member countries

FIVE FOCUS AREAS OF ISA
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Indian Prime Minister Narendra 
Modi’s visit to Brussels came in 
the backdrop of the recent terror 

attack that devastated the seat of the 
28-member European Union. Given 
the shared concerns on the growth 
of terror networks, it was natural that 
talks on how to combat this global 
menace were high on the agenda.

It also meant that several other 
important issues – most notably the 
long pending but stalled free trade 
agreement (FTA) – did not get the 
attention they deserved. In any case, 
senior Indian interlocutors said, the 
FTA is unlikely to see the light of day 
anytime soon.

There are several reasons for this. 
The minutiae of potential stumbling 
blocks to the FTA are not relevant. 
But broadly, it points to the growing 
uncertainty of the EU as a bloc to 
Indian planners even as New Delhi 
continues to pursue and maintain 
robust economic, strategic and 
political ties with individual member 

states such as Germany, the UK and 
France, among a few others.

The figures are still impressive, 
but...

For the record, the EU remains India’s 
second largest trading partner, with a 
total trade volume of €72.5 billion in 
2014. It accounts for 20 per cent of 
India’s global trade, but its share has 
been falling. And India was the EU’s 
ninth largest trade partner in 2014-15.

By comparison, the EU’s trade with 
China touched €467 billion in 2013 
(with a trade deficit of €137.8 billion). 
And China is the EU’s second largest 
trade partner.
The figures show that there’s massive 
headroom for growth but for the 
potential to materialise, both sides 
have to be more flexible and show 
a willingness to climb down from 
entrenched positions.

Ahead of Modi’s visit, both sides 
issued cautious statements about 

the summit. “The 13th India-EU 
Summit aims to deepen the India-EU 
Strategic Partnership and advance 
collaboration in priority areas for 
India’s growth and development,” 
the Indian statement, issued by the 
ministry of external affairs, said.

The EU statement was equally bland. 
“The summit in Brussels will be an 
opportunity to re-launch relations and 
make concrete progress on areas of 
mutual interest, including trade and 
investment, energy, climate, water 
and migration,” it said.

Strip away the diplomatese and the 
widely divergent expectations of the 
two sides become clear. For trade 
volumes to pick up significantly, it is 
important for the FTA, titled Bilateral 
Trade and Investment Agreement, 
to be signed. But the talks, which 
started in 2007 have made little 
progress over what New Delhi feels 
are “niggardly concessions and 
unreasonable demands” by EU.

“The Prime Minister is very clear 
on India’s goals: we will not yield 
any ground till the EU meets our 
conditions,” said a senior bureaucrat 
in the commerce ministry.

The problem areas

India wants the EU to bend on Mode 
(shorthand for easier movement of 
professionals across international 
borders) but Brussels isn’t willing 
to concede any ground on this. 
India considers this to be of critical 
importance and lack of movement on 
this issue remains a major stumbling 
block.

Then, the EU has shown no 
inclination to declare India “data 
safe”. This would help India’s IT and 
outsourcing industries by reducing 
compliance costs but European 
negotiators have brushed aside 

IN FOCUS/EU

EU-India ties remain stuck at sub-optimal levels
by Arnab Mitra

Brussels will have to walk the extra mile to improve relations with India but it is in the strategic interest 
of both to do so argues, India Inc. Consulting Editor Arnab Mitra.
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Indian demands saying this does not 
fall under the purview of the FTA and 
so, should be dealt with separately.

The EU, on the other hand, wants 
lower import duties on automobiles 
and liquor. But lowering import duties 
on cars could hit India’s burgeoning 
motor vehicles industry, which is 
dominated by Japanese and Korean 
companies, adversely impact the 
Prime Minister’s flagship Make in 
India initiative and hurt employment 
in the country. Besides, India has 
emerged as  a major passenger car 
manufacturing hub, especially for 
small cars, and exports automobiles 
to more than 50 countries. This brings 
in precious foreign exchange and 
helps keep India’s macro-economic 
fundamentals healthy. 

Encouraging car imports from 
Europe by lowering import duties 
would imperil all these positives.
Brussels also wants a more 
stringent geographical indications 
regime but India will not make any 
concessions on this unless its core 
concerns are met. Other areas of 
mutual disagreement are in the 
areas of pharmaceuticals and India’s 
intellectual property regime (IPR). 
Indian negotiators are categorical that 
they will not agree to anything that 
hampers India’s competitiveness in 
the global market for generic drugs, 
while the European side wants to 
cap and (India suspects) roll back the 
capacity of Indian pharma companies 
to make and market cut price copies 
of off-patent medicines developed by 
western drug giants.

Brexit  complications

The planned British referendum on 
whether it should remain in the EU 
has made the FTA negotiations more 
difficult by introducing a completely 
unexpected geo-political complexity 
into what is essentially an economic 
document.

The Indian side thinks – and this view 
has significant salience in political 
and academic circles in the western 
world as well – that if the UK leaves 
the EU, some other countries may 
also follow suit and this may, over 

time, lead to the complete unravelling 
of the 28-nation community.

“In such an event, we don’t really 
need the deal,” the senior bureaucrat 
said, adding that the government 
is keeping a close watch on 
developments in London as well as 
Brussels and some other European 
capitals.

For the record, however, Modi said in 
a meeting of MEPs: “It (Brexit) is an 
internal matter for the UK. However 
as far as India is concerned, we want 
a strong EU.”

Areas of convergence

Despite the wide gap in perceptions 
between New Delhi and Brussels, 
India continues to enjoy close and 
warm relations with France and 
Germany, the two economic engines 
of Europe, and the UK, its financial 
centre.

India has a decades-old strategic 
relationship with France and Paris 
is, arguably, India’s oldest ally in the 
western world. India has deep military 
and economic ties with France and 
even now, is locked in negotiations to 
buy 36 Rafale fighter aircraft for its air 
force.

It should be noted that Airbus, 
which, at its core, is a French 
company despite its pan-European 
moorings, was the first major 
aircraft manufacturer in the world 
to start manufacturing and sourcing 
components for its planes from India.

In recent times, Germany has 
emerged as a key global partner 
for India, not least because of the 
great personal chemistry between 
Chancellor Angela Merkel and Prime 
Minister Modi. 

Berlin’s support and financial heft is 
critical for several flagship missions – 
such as the initiative to generate 100 
GW of solar power in India by 2022, 
Make in India, the Namami Gange 
programme and the Digital India 
Mission – undertaken by the Indian 
government to bring about a radical 
transformation in this country.

The United Kingdom and India have, 
over the last few years, rediscovered 
the complementarities that mark 
their relationship. With India needing 
an estimated $1 trillion over the 
next decade to upgrade its creaking 
infrastructure to world standards, 
London has emerged as the key 
source of funds.

Besides, cultural familiarity, the 
presence of a large Indian diaspora 
and ease of doing business make 
the UK an important beachhead for 
Indian businesses looking to globalise 
operations. Besides these three, India 
also has close ties with countries 
such as the Netherlands, Sweden 
and Italy.

The future

India’s relationship with EU is a 
textbook case of the whole being 
smaller than the sum of the parts. 
India’s close ties with Germany, 
France and the UK belie with distance 
between New Delhi and Brussels. 

However, India for its own strategic 
considerations needs the European 
Union. As India Inc. CEO Manoj 
Ladwa has recently written “India’s 
strategic economic and security 
interests lie in containing China” and 
therefore it is in New Delhi’s interest 
to have the EU’s economic clout to 
contain China’s aggressive dumping 
policy.   He went on to add thatIndia 
“ believes a strong EU is a strategic 
ally as well as an enabler for the 
projection of its “soft power”.”

Both sides could benefit economically, 
militarily and strategically if the 
current formal handshakes are 
replaced with warm hugs – a la New 
Delhi’s clinch with Merkel, Hollande 
and Cameron.

But for that to happen, the 
bureaucrats in Brussels will have to 
cede much more ground than they 
have been willing to so far. New 
Delhi will also have to walk that extra 
quarter of a mile.

But at the moment, that seems like a 
bridge too far.
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Indiabulls to pick up 
stake in UK bank

UK-based start-up 
secures Indian funds

HCL Tech to take over 
Swedish auto-maker

Times Now launches 
in UK

Indiabulls Housing Finance Ltd 
(IHFL) acquired a 40 per cent 
stake in OakNorth Bank of the UK 

for $100 million, making it the largest 
shareholder of a full service universal 
bank. 

Separately, IHFL promoter and 
chairman Sameer Gehlaut purchased 
up to 10 per cent more in OakNorth 
for $25 million.

OakNorth Bank is a start-up full-
licence universal bank, which accepts 
online deposits and lends offline to 
SMEs.

“The company believes that the 
largest shareholding in OakNorth 
Bank and the related approvals will 
not only improve the perception 
of the company but also go a long 
way in providing enhanced comfort 
to all stakeholders of the company, 
including rating agencies,” IFHL said 
in a statement. 

Indian Angel Network (IAN) has 
invested an undisclosed amount 
in Aznog, a UK-based Voice-over 

Internet Protocol (VoIP) services 
provider.

India’s fourth-largest software ser-
vices firm, HCL Technologies, has 
inked a deal to take over Swedish 

automobiles maker Volvo’s external 
IT business for $138 million in an all-
cash deal. 

HCL Technologies will take over 
about 2,600 employees from 
Volvo Group. Volvo Group will 
also outsource its IT infrastructure 
operations to HCL Technologies for 
an undisclosed contract value for five 
years. 

“This has been a thorough process 
and I am pleased with the outcome. 
Not only will our cooperation with 
HCL Technologies provide significant 

India’s 24/7 news channel ‘Times 
Now’ is entering the UK market 
as part of the Sky DTH bouquet. 

The flagship channel of Times 
Network claims to be a leader in the 
English news space in India since its 
inception seven years ago. 

Announcing the UK launch of 
‘Times Now’, M.K. Anand, CEO and 
managing director of Times Network, 
said: “The expansion of the channel 
in the UK market, for us, is the most 
important one since we launched in 
America in 2011, our International 
debut. UK is probably our biggest 
diaspora market. 

“With this launch, we have just 
started building our presence in the 
European market and we intend to 
enter France and Germany too by 
next year.”

Times Network channels claim a 
reach across 80 countries in five 
continents. The channel plans to 
launch in other European markets, 
including France and Germany, by 
next year.

The funding round was led by Alok 
Agarwal, Harsh Hada and Vishal 
Khare of the IAN network, IAN said 
in a statement. As per the investment 
deal, Alok Agarwal and Harsh Hada 
are also joining the board of Aznog.
“Aznog is a globally scalable product 
and it’s changing the way people 
make calls. The offline model is 
what will give it an edge over other 
companies,” Hada said. 

The Indian Angel Network (IAN) is 
one of the country’s largest network 
of angel investors. Founded in 2005, 
IAN incubates about 20 start-ups 
every year. IAN last put money in 
Bangalore-based health food start-up 
Jiyo Natural Pvt Ltd. 

cost-savings. We will also make a 
capital gain when the contract is 
signed,” said Jan Gurander, Volvo’s 
CFO and acting president and CEO. 

The Volvo Group and HCL have 
signed a Letter of Intent, awaiting 
the signing of the final contract, the 
Swedish firm’s statement said. The 
transaction is expected to close by 
mid this year.

EU/Snapshots

Footprints for the future

The European Union and the Republic of India benefit from a longstanding relationship going back to 
the early 1960s. Since then trade ties between the two have evolved slowly and steadily. From being 
an acceptor of help and services from the European Union, India has now emerged as an investor in 
the European countries’ development and growth. ‘India Global Business’ traces some milestones in 
this journey.
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India and 
Germany have 
become partners 
of choice

Cooperation between the 
Indian and German SME 
sectors can transform 
economic relations and 
overall ties between the two 
countries, Indian ambassador 
to Germany Gurjit Singh tells 
‘India Global Business’ in this 
exclusive interview.

How would you categorise 
Indo-German ties?

Bilateral relations between India and 
Bilateral relations between India 
and Germany have been growing. 
We have a strategic partnership 
and we are building on our growing 
convergence on a wide range of 
issues and on the complementarities 
between the two economies. Last 
year (2015) was one of high level 
engagements between India and 
Germany.  We are (in cricketing 
terms), are on a good wicket.  

Prime Minister Narendra Modi made 
a path-breaking visit to Germany in 
April 2015.  At that time India was 
the Partner Country at the Hannover 
Messe.  

In October, German Chancellor 
Angela Merkel made an official 
visit to India for the unique Inter-
Governmental Consultations. Our 
leaders met twice last year. Several 
ministerial visits also took place. 

Fifteen years into the strategic 
partnership, Indo-German 
cooperation is founded on common 
democratic principles, marked by 
trust and mutual respect and geared 

towards building stability, prosperity 
and sustainable development 
through closer dialogue and 
cooperation in security, enhanced 
trade and investment, partnerships 
in manufacturing, skilling, clean 
energy, infrastructure, innovation and 
education. Given the fast growing 
bilateral engagements, closer 
economic co-operation, technology 
exchanges, people to people 
contact, skill development, academic 
and scientific research, India and 
Germany have become partners of 
choice.

What kind of presence do Indian 
companies have in Germany?

While we think of Germany as a 
major source of FDI into India, Indian 
companies have made German 
mittelstand, or medium sized firms, 
a major acquisition target. India 
is among the top acquirers from 
any emerging country and Indian 
companies have invested over well 
over $7 billion in Germany, mainly 
through M&As.
 
As Germany’s strength lies in 
its SMEs, Indian companies are 
increasingly acquiring promising 
German enterprises to gain access 

to the European market. There are 
more than 215 Indian companies 
operating in Germany, employing 
more than 26,000 employees.  
Indian firms have, in recent years, 
invested in German companies in 
the IT, automotive, wind energy, 
pharmaceuticals, biotechnology, 
machineries, electrics & electronics 
industries and business processes 
sectors. 
 
They are investing in Germany 
not merely to sell their goods and 
services but also to fill up gaps in 
their value chain by manufacturing 
goods and services locally, as well 
to engage in R&D and innovation 
activities.  

While earlier, Indian FDI was often 
motivated by the desire to be closer 
to the customer, resulting in an 
unusually high representation of 
Indian IT companies setting up onsite 
representations for outsourcing 
partners, there is now a growing and 
definite search for technology by 
manufacturing companies seeking 
customers across the globe.  This is 
opening up a whole new arena for 
Indo-German collaboration.

IN FOCUS/EU Interview
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What makes Germany a good 
destination for Indian investments/
trade?

Germany ranks among the most 
attractive business locations in 
continental Europe and its business 
environment is very positive for 
FDI. Germany is India’s largest 
trade partner in Europe and has 
consistently been among India’s top 
10 global trade partners. It is the 
eighth-largest foreign direct investor 
in India since January 2000. Germany 
remains attractive for its infrastructure 
(telecommunications and transport), 
workforce qualifications and the 
social climate. Indian firms are 
recognising the need for cutting-
edge technologies and an innovative 
product portfolio in a competitive 
globalising world. Indian firms are 
actively making use of Germany’s 
advanced engineering capabilities 
and technical infrastructure. India 
and Germany might be entering an 
era of “Indian Innovations, made in 
Germany”.

Which regions/sectors in Germany 
are keen on working closely with 
India?

The Government of India has 
embarked on a major goal to make 
India a manufacturing hub under the 
“Make in India” initiative. 

The Indian government has also 
initiated several major initiatives 
like Smart Cities Mission, Digital 
India Mission, Start-up India and 
the like. These new major national 
programmes hold substantial 
business opportunities for German 
companies. Germany’s strength 
in the area of high technology 
manufacturing finds a suitable fit with 
India’s current quest for up-scaling 
high technology manufacturing 
in India. Focus sectors under this 
include automotive & automotive 
components, heavy engineering 
including machine tools, railways and 
logistics, electrical and electronics, 
water, waste and renewable energy. 
Our government has opened up 
a large number of sectors for FDI. 
And huge opportunities also lie in 
these sectors for German companies 

in sectors such as insurance and 
defence production. 

Focus SMEs

There are also significant 
opportunities for German “Mittelstand” 
enterprises to expand their business 
opportunities in high-technology 
manufacturing in India. Our embassy 
in Berlin is running a unique “Make 
in India Mittelstand” programme 
since September 2015, which is an 
investment facilitation programme 
supported by (India’s) Department 
of Industrial Policy and Promotion 
(DIPP) and the Investment & 
Technology Promotion (ITP) division 
of India’s Ministry of External Affairs  
to attract investments by German 
Mittelstand (SME) companies. 

Under this programme, German 
SMEs (Mittelstand) have committed 
an investment in India of over Euro 
400 million for Make in India.  The 
results achieved by the “Make in 
India Mittelstand” initiative in the first 
six months is quite significant as the 
Mittelstand companies are known 
to be cautious in their approach to 
investing in new markets. The early 
results show their confidence in the 
“Make in India Mittelstand” initiative 
and the significant impact that the 
“Make in India” programme has had 
in improving the investor perception 
in Germany. India’s participation as 
Partner Country in Hannover Messe 
in 2015 in which Prime Minister Modi 
had taken the message of “Make 
in India” to German investors has 
generated significant interest among 
German companies to invest in 
India. The “Make in India Mittelstand” 
programme is helping translate that 
intent into investments through its 
facilitation efforts.

Skill development

Areas of skill development and 
vocational training are also an 
extremely important area where India 
is working for greater engagement 
with Germany. Other priority areas 
for us are sustainable livelihood and 
clean environment. India wants to 
work closely with Germany on the 
common aim of developing climate-

friendly, efficient and sustainable 
solutions for India’s expanding energy 
needs. Our focus will continue to be 
towards encouraging greater people-
to-people contact, pursuing more 
research and academic exchanges 
and fostering greater cultural 
interaction and exposure.

What has been your personal 
highlight during this posting?

Germany is India’s leading partner in 
Europe.  My assignment here adds 
variety and experience.  My first 
ambassadorial assignment was to 
Ethiopia and The African Union.  The 
second to Indonesia and ASEAN, 
and now I am fortunate to be in the 
European Union’s largest country.

There is an abiding cultural 
understanding of India in Germany 
with Indology and Indian art and 
cinema all being important bridges.  
This has been an important 
understanding for me.  Similarly, 
the mutual economic relationship is 
another important manifestation of the 
Indo-German engagement.  

The political understanding between 
our leaderships and the great 
expectations that the political 
firmament in Berlin and the states 
has of our relationship, is another key 
focus area during my tenure.

My greatest challenge is to promote 
more effective investment and 
technology transfers from Germany 
to India.  Other major areas where 
I will focus are an enhancement of 
the perception of India in Germany 
and expansion of people-to-people 
interactions.  A special effort is being 
made to engage with our diaspora, 
which is expanding and becoming 
more diverse.  We have created 
new avenues of engagement, which 
include the Conference of Indian 
Diaspora Associations; the Indian 
Professionals Forum; Indian Students 
Connect Programme and the Indian 
Business Forum. With these steps, 
we hope to connect our passion and 
work with clear results and fulfilment 
of our objectives.

IN FOCUS/EU Interview



March/April 2016www.indiaincorporated.com 15

As Britain prepares for its Brexit 
vote –the referendum later this 
summer to decide whether 

Britain should or shouldn’t stay in 
the European Union – Indian Prime 
Minister Narendra Modi prepares to 
reach Brussels for the India-European 
Union (EU) summit at the end of 
March. This will be the first such 
summit after the Modi government 
came to office in New Delhi in May 
2014.

Where does Modi and where does 
India stand on the British presence 
in the EU? Like President Barack 
Obama, the Modi government is 
probably uncomfortable with the idea 
of a British exit from the EU. There 
are two reasons for this –geostrategic 
and economic.
 
The first reason is easy enough 
to guess. We are living in a world 
of enhanced and accelerated 
unpredictability, triggered by the 2008 
global financial crisis and accentuated 
by the post-2014 Chinese slowdown 
and collapse of the decade-long 
commodities surge. Global economic 
demand and jobs are under severe 
pressure. Combined with the ongoing 
turmoil in the Middle East, and the 
continued march of the Islamic State 
and its violent auxiliaries, this places 
much of the world under strain.

As the closest western neighbour of 
the Middle East, and affected by the 
Syrian refugee crisis, the EU is the 
eye of a storm. If Britain walks away, 
and for their own compulsions its 
people may choose to, many other 
European countries could decide 
to leave the EU as well or at least 
pick and choose which of the EU 
agreements and protocols they will 
adhere to.

Free trade versus protectionism is an 
emerging polarity in many societies, 
including in sections of public opinion 
in European countries. After the Paris 
terror attacks of November 2015, 
another imponderable has been 
added. The viability of open borders 
and a common visa system in times 
of heightened security concerns is 
being under the scanner. 

Given all this, the fear in New Delhi, 
as in Washington, DC, is that a British 
pullout from the EU will lead to other 
member-states considering the same 
route, for a variety of unconnected 
factors. 

The second reason is economic. 
As Modi and his foreign minister, 
Sushma Swaraj, have said, Indians 
see Britain, a country with which they 
have had a historical relationship, 
as their gateway to Europe. Along 
with Germany, Britain is an important 
economic partner and business 
destination for Indians. London is 
the financial capital of the world, and 
Germany is Europe’s manufacturing 
and technological powerhouse. 
These two countries, and these two 
bilateral engagements, are the most 
crucial for India within the broader EU 
framework.

How will a potential Brexit affect 
this? Will Britain stay vital enough 
as a standalone partner, home to 
so many Indian companies and 
financial professionals and host to 
thousands of holidaymakers from 
the subcontinent? Alternatively will 
the fact that Britain is no longer an 
automatic gateway to Europe and 
the EU affect its positioning? Those 
questions will be at the back of Prime 
Minister Modi’s mind as he takes that 
flight to Brussels.

Brexit will hit India

A British pullout from the EU may affect its position as India Inc.’s 
gateway to Europe.

Ashok Malik, 
Senior Columnist

EU/Expert view
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Harnessing the economic surplus of a digital economy
Tata Group firm TCS is the perfect place to start the ‘Global View’ series of ‘India Global Business’, 
which goes in-depth into what makes Indian firms seek markets overseas and what are some of the 

ingredients that create truly global brands.

Mumbai-headquartered Tata 
Consultancy Services (TCS) 
prides itself as one of the 

world’s largest services firms, with 
revenues of $15.5 billion and a brand 
value estimated around $9 billion. 
The firm’s European arm has bagged 
over 30 awards for excellence in 
communications and branding over 
the years and has established itself 
as the fastest-growing brand in the 
IT services industry between 2010 
and 2016.

Abhinav Kumar, the Chief Marketing 
Officer (CMO) for Europe, speaks 
exclusively to ‘India Global Business’ 
on the recipe for success for a 
global Indian brand, the Digital India 
initiative and which way the Indian 
tech sector is headed.

What is the secret of TCS’ 
worldwide success? 

We are extremely proud of what we 
have been able to achieve over the 

years, leading to TCS emerging in 
the topmost tier of the IT services 
industry on almost any parameter 
you look at – whether it is revenues, 
market capitalisation, employees, 
customer satisfaction, innovation or 
any other measure used to define 
success. On the brand front, this year 
we were rated for the first time ever 
as the No. 1 most powerful brand 
in the IT services industry with an 
industry leading brand strength index 
of 78.3, accredited by the valuation 
authority called ‘BrandFinance’. 

There are many ingredients that 
go behind creating this momentum 
but the two foremost ones are – our 
intense focus on customer centricity 
and the sheer talent base we have 
in the company. In a recent survey 
of 1,500 business leaders across 13 
countries in Europe, TCS has been 
ranked for the third consecutive year 
as the leader in customer satisfaction 
in the industry, reflecting our culture 
of always putting the customer first 

and remaining relevant to them. 

The reason we are able to do this is 
that as one of only eight companies in 
the world which has been recognised 
as a “Global Top employer”, we have 
344,000 employees who represent 
the very best of talent that is available 
in the 46 countries we operate in. 
Ultimately it is this immense energy 
of talent, enabled by a strong and 
stable leadership team, which has led 
the company to where we are today.
But we remain hungry for more, to 
keep going and always keep raising 
the bar.

What are some of the company’s 
highlight plans for global markets 
in 2016? 

While we have attained immense 
scale worldwide, we remain 
committed to growing our operations 
in all of our key markets, including the 
United States and Europe, which as 
the two largest segments account 

GLOBAL VIEW
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for 80 per cent of our revenues. We 
are making significant investments 
in the “digital” part of our business, 
including the training of 100,000 of 
our employees on new technologies, 
so that we remain at the cutting 
edge. We are also looking to scale 
up our innovations on the digital 
front such as Ignio™ – the world’s 
first neural automation system for 
enterprises, and  Optumera™ Digital 
Merchandizing Suite, that enables 
retailers to leverage the power of 
computational intelligence to deliver 
shopper centric merchandising.

Apart from our business growth, it 
is a high priority for the company to 
strengthen its brand across the world. 
Over the last five years, our branding, 
public relations, sponsorships, 
employer brand and community 
programmes have been recognised 
with 80+ awards worldwide. The 
company is a major brand sponsor of 
marathons globally, including the TCS 
Amsterdam Marathon and the TCS 
New York Marathon. 

Over recent years, TCS has 
significantly upgraded its brand 
presence at leading industry and 
leadership forums worldwide, such 
as the World Economic Forum at 
Davos and industry forums such as 
Dreamforce, Mobile world Congress, 
SIBOS and others. We will look to 
continue building on this growing 
brand presence in the year to come.

How is TCS working with the 
Indian government on the Digital 
India initiative?  

The Digital India initiative is a 
crucial and vital effort launched by 
the government of India to take the 
country forward. It involves three 
primary pillars – firstly, creating 
world class IT infrastructure in India 
including its rural belts; secondly, 
delivering government services more 
effectively through digital channels; 
and thirdly, boosting digital literacy. 

TCS has been involved in supporting 
the government’s drive for better 
citizen services for many years. One 
strong example in this area is the 
Passport Seva project, which has 

been implemented in the public-
private partnership (PPP) mode 
between the ministry of external 
affairs and Tata Consultancy 
Services. The initiative, which used 
technology to revolutionise the 
delivery of passports to India’s citizen, 
has had over 30 million passports 
processed since its inception. 

TCS is very supportive of the Digital 
India initiative and was pleased to 
support the ‘India Inc.’ event last 
year in Brussels that strengthened 
the bilateral dialogue between India 
and the European Union on digital 
cooperation.

What role can technology & 
innovation play in India’s growth 
story? 

India’s biggest opportunity remains 
its upcoming demographic dividend. 
Expectedly over 100 million people 
will join India’s labour force in 
the coming 10 years till 2025, the 
year it is expected to become the 
world’s most populous nation, 
overtaking China. 

In 2025, it will also have a very young 
population with 70 per cent of it in 
the working age group and only 5 
per cent older than 65 years. If India 
can gear up its education and skills 
to full potential, it will at that stage 
be potentially comprising an entire 
quarter of the world’s total labour 
force. Increasingly the skills being 
demanded in tomorrow’s economy 
are knowledge, technology and 
creative skills. It is crucial for India 
to harness the opportunity and 
capture the economic surplus that 
the digital economy will present, with 
major technological advancements 
in fields such as Internet of Things, 
Data Sciences, Robotics and 
Artificial Intelligence. Both technology 

advancement and a focus on 
innovation are crucial in this regard.

What makes TCS a ‘Top Employer’ 
in the UK?  

It was a proud moment for our 11,000 
employees in the UK to have the 
company rated in February 2016, 
as a top employer in the UK for the 
sixth year in a row. The company was 
also rated No. 1 on the list, ahead of 
70 companies in the UK which were 
accorded the “Top Employer” status. 
This follows a rigorous assessment 
by the Top Employers Institute 
based on in-depth research into 
nine core HR criteria: Talent 
Strategy, Workforce Planning, On-
boarding, Learning & Development, 
Performance Management, 
Leadership Development, Career 
& Succession Management, 
Compensation & Benefits and 
Company Culture. The results were 
then audited by Grant Thornton. 

In their own words, the institute 
concluded that “Tata Consultancy 
Services  provides an outstanding 
employee experience, with high 
quality initiatives that engage, reward 
and motivate employees, ensuring 
that people can develop themselves 
personally and professionally, and 
build a rewarding career.” 

How would you forecast the Indian 
IT industry’s growth in the coming 
decade? 

The fundamentals of the Industry 
are strong and it should see many 
opportunities growth in the coming 
period. The Indian IT Industry is 
looking to close the current financial 
year with revenues of $160 billion (of 
which $108 billion are exports) and 
already has an employee base of 
3.7 million. 

A decade is too long a time frame 
to make any predictions on. The 
best forecast for the Industry are 
provided by the Industry association 
– NASSCOM – which is expecting a 
10-12 per cent growth in exports and 
11-13 per cent growth in the 
domestic market over the coming 
year 2016-17.

“Tata Consultancy Services  provides 
an outstanding employee experi-
ence, with high quality initiatives 
that engage, reward and motivate 
employees, ensuring that people can 
develop themselves personally and 
professionally, and build a rewarding 
career.” 

GLOBAL VIEW
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Apollo Hospitals strike 
England pact

India, UK health 
regulators sign MoU

Lupin strikes German 
pharma pact

Glenmark strikes 
Polish deal

Lupin, India’s third-largest 
pharmaceutical company, has 
entered a joint strategic alliance 

for co-marketing linagliptin, a novel 
dipeptidylepeptidase-4 (DPP-4) inhib-
itor in India.

Mumbai-based Lupin has entered 
into an agreement with the German 
company named Boehringer 
Ingelheim (BI).

Under the terms of the agreement, 

Research-focused Indian 
generic drug maker Glenmark 
Pharmaceuticals said that its 
European subsidiary – Glenmark 
Pharmaceuticals Europe Ltd 
– has entered into a strategic 
drug development and licensing 
agreement with Polish drug maker 
Celon Pharma. 

The deal is specifically to develop 
and market a generic version 
of GlaxoSmithKline’s branded 
respiratory inhaler product Seretide 
Accuhaler. 

“As per the terms of the agreement, 
Glenmark has obtained semi-
exclusive marketing and distribution 
rights of the product across 15 
European countries including Great 
Britain, Germany, Belgium, the 
Netherlands, Italy, Sweden, Norway 
and Romania, among others,” 
Glenmark said in a statement. 

With an aim of improving 
public safety in the UK and 
India, a memorandum of 

understanding (MoU) was signed 
between the Central Drugs Standard 
Control Organization (CDSCO), part 
of the Ministry of Health and Family 
Welfare of India and UK’s Medicines 
and Healthcare products Regulatory 
Agency (MHRA).

Dr Gyanendra Nath Singh, Drugs 
Controller General (India), said: 
“The MoU is going to create a new 
platform where patients will be given 
utmost importance. Quality medicine, 
affordability and transparency will 
be the tools for making medicines 
available to the people of the two 
nations.”

The central understanding of the 
agreement includes promotion of 
each other’s regulatory frameworks, 
requirements and processes. It will 
help in exchange of information 
and opportunities for technical 
cooperation, assistance for better 
equipment to protect the health of 
their respective publics.

Lupin will market and sell linagliptin 
under a separate brand name 
Ondero, which will be promoted 
by Lupin’s 400-strong dedicated 
diabetes specialty field force. 
Boehringer will continue to sell its 
linagliptin under the brand names 
Trajenta and TrajentaDuo through 
their existing sales force and network. 

Lupin Group president for India 
Region Formulations Shakti 
Chakraborty said: “I believe our entry 
into the high growth DPP-4 Inhibitor 
market with the launch of Ondero and 
Ondero Met will not only strengthen 
our diabetes portfolio but also help us 
consolidate our position as a market 
leader and the fastest growing player 
in the top five in the anti-diabetes 
segment.” 

In search of a healthy alliance

The Indian health sector is booming as it scouts around for the best alliances across Europe. These 
pacts will prove crucial in the country’s quest to meet stringent global standards of the future.

EU/Snapshots

India’s Apollo Hospitals chain 
has signed a memorandum 
of understanding (MoU) with 

Health Education England (HEE), an 
executive non-departmental public 
body of the UK’s Department of 
Health, to promote cooperation and 
interaction in healthcare education 
between India and England.

The MoU is expected to deepen and 
enhance the experience of global 
learning to the healthcare workforce 
in India and the UK. 

The collaboration aims to achieve 
a number of objectives including 
clinical rotation of doctors, 
nurses and midwives and other 
health professionals, as well as 
undergraduate healthcare students 
through an exchange mechanism.

Prathap C. Reddy, chairman, 
Apollo Hospitals Group, said: “This 
endeavour will help in augmenting 
quality of patient care to very high 
level not only in UK and India but in 
other parts.”

Sir Keith Pearson, HEE chair, said: 
“HEE is committed to bringing a 
difference to the quality of healthcare 
workforce in regions of the world 
which have a dearth of trained 
manpower and concerns with 
quality of patient care. Towards this 
mandate, we are delighted to partner 
with Apollo Hospitals Group.

“Through this collaboration we 
will be not only delivering our high 
quality medical education programs 
to the workforce in India but also 
in future, to workforce in other low 
and middle income countries of the 
region.”



March/April 2016www.indiaincorporated.com 19

The Subtle Approach

However, unlike the US – which 
has almost threatened the UK with 
consequences should it choose to 
depart the European Union; India has 
done so subtly. 

There has been no official statement 
from the Indian Government so far, 
except for the fact that Prime Minister 
Modi would be personally leading 
the Indian delegation at the EU – 
India summit at the end of March in 
Brussels.  Along with a brief mention 
in his speech at Wembley last 
November, on how UK remains the 
valued gateway to Europe for India.

Now Indian businesses have made 
their position clear

On the eve of PM Modi’s arrival in 
Brussels, the Federation of Indian 
Industry and Commerce (FICCI) 
released a statement from its 
Secretary General that frames the 
debate squarely in economic terms 
and focuses on the uncertainty 
Brexit would surely bring to the UK, 
European and most likely the global 
economy.  

The FICCI statement recognised that 
this is a “sovereign matter for Britain 
and its people” but pointed out that 
“foreign businesses” cannot remain 
“isolated” from the debate.  And 
India, like the US, have significant 
commercial interests and investments 
to protect in the UK and believe they 
are best served with UK firmly in the 
European Union.

Mr. Singh said: “The UK is a valued 
economic partner for India and we 
firmly believe that leaving the EU, 
would create considerable uncertainty 
for Indian businesses engaged with 
the UK and would possibly have an 
adverse impact on investment and 
movement of professionals to the 
UK.”  

FICCI making a statement on another 
country’s internal matter is rare and 
the statement in itself is a strong 
message akin to PM Modi’s silence 
but personal presence at Brussels.

Cameron has won the Sovereignty 
Debate

The Indian play on Brexit is spot on 
– it has been respectful in its tone 
while being unequivocal on where it 
stands on the debate. And there is 

much to agree with its stance even 
looking from the UK or British Indian 
perspective.

The “Brexit” debate has always been 
fundamentally about sovereignty 
of the UK and the lack of a popular 
mandate for the Lisbon Treaty – 
which signed over vetoes in key 
areas but few, and enshrined in 
treaties the principle of ever closer 
union.  Prime Minister Cameron 
has won the argument that member 
states have the right to opt out from 
that core principle. UK’s exemption, in 
principle, has already been agreed by 
the European Council (the member 
states & Commission).  

In addition, UK has been able to 
develop a consensus around EU 
that Eurozone would need to work 
closely together and bring some 
parity to fiscal and monetary policies.  
However, these policies must 
not harm the interests of the non 
Eurozone member states i.e. the role 
and interests of London as a global 
financial capital.

So the Leave campaign’s core 
arguments of British sovereignty and 
protection of British interests have 
been negated.  In fact, PM Cameron 

Brexit: India makes it 
clear which side it is on
India has finally spoken with words 
& deeds backing PM Cameron’s 
efforts to keep the UK within 
the European Union.  India Inc. 
concurs with the Indian position.

IN FOCUS/EU
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has won substantial concessions on 
both core issues, which frankly very 
few people thought he would get. 

And events unfolding in Europe 
shows there is little evidence to back 
the oft repeated spurious argument 
that European Union will not change.

European Union is changing!

Not only is the concessions to 
the UK – the idea of halting the 
right to free travel and suspending 
Schengen rights, unthinkable barely 
a couple of years ago, are now 
reality.  Evidence suggests when it 
comes to a choice between national 
interests and European interests 
– the former triumphs over the 
later and increasingly so with more 
frequency.  And its not the UK that is 
defying supposedly non-negotiable 
core principles such as “freedom of 
movement” of people but fully signed 
up members to the European Project 
such as France, Italy, Hungary among 
others.

There is no denying that the 
European Union as it exists and 
functions today is simply inadequate 
to tackle challenges that are affecting 
the lives of Europeans daily especially 
on the mainland – be it the refugee 
crisis or free movement of terrorists 
between member states.  Whether 
it likes it or not, events are forcing 
European Union to transform and 
adding “Brexit” to that volatile mix 
of uncertainty is neither prudent nor 
worth the risk.  

Losing the ability to influence events 
in its immediate neighborhood at a 
time of forced radical transformation 
could hardly be good for the UK or 
its allies. Especially since the British 

Prime Minister has been able to win 
the key arguments protecting British 
sovereignty and interests.

Having lost the core argument to 
leave, the campaign for Brexit are 
now using considerable intellects to 
sell an utopian notion that UK would 
economically better off, only if it just 
had the courage to leave.  But aside 
from a wish list there is little evidence 
that backs the argument.

Economics too backs “Vote to 
Remain”

The leave campaign has been 
arguing that the UK would be 
economically better off if it broke off 
the shackles of the European Union 
that stop it from trading with other 
countries.  That is factually wrong 

and the argument was effectively 
countered by Alok Sharma, the Tory 
MP from Reading and Prime Minister 
Cameron’s “Infrastructure Envoy” to 
India.

“Currently 7 per cent of UK exports 
are to the BRIC countries, which 
includes India,” he pointed out. “44 
per cent of UK exports are to the 
EU. Leaving the EU is not going to 
suddenly boost our trade with other 
economies. What is much more 
likely to have a big boost to British-
Indian trade, for instance, would be 

to conclude the ongoing discussions 
to secure a free trade agreement 
between the EU and India.”

He points out the Leave campaign 
is offering a false dichotomy of 
choices between Europe and the 
Commonwealth.  Britain would be 
better off in improving trade relations 
with both entities and they shouldn’t 
be mutually exclusive.

India’s position, like David Cameron’s, 
is the pragmatic one on Brexit and the 
right one.

How will British Indians vote?

The British Indian voters are not a 
monolithic group.  But like all other 
demographics cast their votes based 
on what they believe is in their (along 
with the family’s) best interest. 

It would be foolhardy to suggest 
that there is no divergence within 
the British Indian community.  
For example, the views of Alok 
Sharma are drastically different 
from Cameron’s protégé & de-facto 
Minister for India, Priti Patel. The 
British Employment Minister firmly 
believes that it is in UK’s and its allies 
best interest to leave the EU.

However, as highlighted in the piece 
above, leaving the EU at this juncture 
leads to uncertain risks and requires a 
leap of faith that is hard to justify with 
cold hard facts.  Hence, no matter 
which spectrum of the debate they 
started from, more likely than not, a 
large majority of the diaspora would 
converge on the pragmatic position 
rather than the ideological one – and 
vote to remain.

The Indian play on Brexit is spot on 
– it has been respectful in its tone 
while being unequivocal on where it 
stands on the debate. And there is 
much to agree with its stance even 
looking from the UK or British Indian 
perspective.

IN FOCUS/EU
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Lupin launches diabetes 
drug in US

Biocon leans on PiSA for 
US market

Indian firm in US gene 
breakthrough

Indian drug-maker Lupin’s US 
subsidiary, Lupin Pharmaceuticals 
Inc, launched metformin, its ge-

neric copy of diabetes drug Glumetza, 
in the US market.

The First-to-File (FTF) product from 
the company will be priced 15-20 
per cent lower and have 180 days of 
marketing exclusivity by the US Food 
and Drug Administration (FDA). 

The company said: “Lupin Pharma-
ceuticals Inc. has launched its met-
formin HCl ER Tablets, 500 mg and 
1000 mg to market a generic equiva-
lent of Santarus Inc’s Glumetza HCl 
ER Tablets, 500 mg and 1000 mg.

“It is indicated as an adjunct to diet 
and exercise to improve glycemic 
control in adults with type II diabetes 
mellitus.”

The product launch will give a boost 
to the US business for Lupin.

Biocon, bio-pharmaceutical com-
pany, has signed a deal with 
Mexico-based drug company 

PiSA Farmaceutica, to develop an 
insulin drug for the US market.

Kiran Mazumdar Shaw, chairman and 
managing director of Biocon, said: 
“We are trying to cash in on the $2 
billion insulin market opportunity in 
U.S which accounts for 40 per cent of 
global insulin market. The global insu-
lin market currently is worth $5 billion. 
The deal comes at an attractive price 
point for us.” 

The partnership will leverage Biocon’s 

Strand Life Sciences Pvt Ltd has 
joined a host of start-ups looking 
to use gene sequencing to come 

up with more personalised treatment 
for diseases, ranging from cancer to 
diabetes. This is a first by an Indian 
company in the West.

Strand, set up in 2000 by four re-
searchers at the Indian Institute of 
Science, expects the strategy shift to 
help it earn as much as 80 per cent of 
its revenue from a handful of gene-
based diagnostic tests for cancer and 
rare diseases.

“We have begun a series of discus-
sions in what can be a marriage of 
diagnostics with therapy. Here you 
can see us developing custom panels 
with around 200-500 genes for phar-
ma companies to develop a drug, the 
process (of tying up) is underway and 
each of it really depends on the part-
ner and what the project is. Pharma 
companies resisted for a long time 
but companion diagnostics (which 
assess the results of a treatment) 
now becomes inevitable,” said Scott 
A. Storrer, chief executive of Strand 
Life Sciences.

Cipla raises stake in US 
Pharma

Indian drug firm Cipla Ltd’s UK 
arm, Cipla (EU) Ltd, has made an 
additional investment of $3 million 

in US-based Chase Pharmaceuticals 
engaged in developing novel 

approaches to improve treatments for 
Alzheimer.

The company had invested $1.5 
million to acquire 14.6 per cent 
stake in Chase Pharmaceuticals in 
May 2014. As per the agreement in 
May, Cipla had said it will make an 
additional $4.5 million investment in 
Chase upon achievement of certain 
milestones in this direction.

The investment done through Cipla 
(EU) Ltd, UK, is part of $21 million 
syndicate to finance Phase 2a and 
Phase 2b clinical trials for Chase’s 
lead drug CPC 201 for treating the 
disease.

manufacturing facilities for the drug 
substance and PiSA’s facilities in 
Mexico. 

She further said: “We are going 
through the U.S Food and Drug 
Administration (FDA) guidelines and 
it will take us at least two years to 
complete the process. We can expect 
the product to hit the markets only 
after that.

In pursuit of the Indo-US pharma trail

The Indian Pharmaceutical Industry stands third in terms of volume and fourth in value terms. The 
global medicine market got more and more attractive. The global markets though critical for Indian 
companies, proved to be a go to for Indian generic drugs makers and breakthrough inventions  in 2015.  
‘India Global Business’ presents some of the highlights of this year’s activity in the pharma sector.

US/Snapshots
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Wingify, one of the most successful 
enterprise software makers in India, 
has acquired US-based Navilytics, 
a visitor analytics solution, for an 
undisclosed sum to assemble a 
crucial piece of marketing technology 

sought out by enterprises across the 
globe. Paras Chopra, founder CEO 
of Wingify, said: “It is a well-proven 
solution and brings to VWO a variety 
of capabilities that will take a lot of 
time to develop in house. With this 
acquisition, we are set to becoming 
the first full-featured conversion 
optimisation platform in the world by 
2016.”

The acquisition will enable Wingify 
to integrate Navilytics’ analytical 
capabilities into its VWO platform and 
provide in-depth analysis around user 
behaviour to its customers.

Six-year-old Wingify’s flagship tool, 
Visual Web Optimizer (VWO), helps 
test websites by tracking how visitors 
interacted with the website and 
showed them targeted offers among 
other things.

Founded in 2014, Navilytics is an 
A/B testing company that helps 
businesses improve their websites 
by tracking visitor behaviour, testing 
improvement ideas and targeting 
visitors for personalisation.

HCL Technologies has launched an 
Internet of Things (IoT) Incubation 
Centre in partnership with Microsoft 
at Redmond, Washington. The centre 
will leverage Microsoft Azure IoT 
Suite to accelerate enterprise IoT 
adoption. 

The top three use cases named by 
HCL will be in industrial automation, 
remote patient monitoring and fleet 
management, but there will also 
be a variety of other apps under 

Mid-size Indian IT services firm 
Mindtree Ltd has signed a definitive 
agreement to acquire Magnet 360, a 
Salesforce.com platinum consulting 
partner, for $50 million in cash.

The move is aimed at addressing 
the cloud-based services market. 
With the acquisition of Magnet 360, 
Mindtree adds more than 100 certified 
Salesforce experts, the firm said.

Krishnakumar Natarajan, Mindtree 
CEO and managing director, said: 
“Magnet 360 brings strong expertise 
across Salesforce Sales, Service and 
Marketing Cloud implementations. 
Combined with our Salesforce 
practice, this acquisition positions 
us for leadership in the fast-growing 
cloud-based services market.” 

Wingify acquires 
Navilytics in US

Mindtree buys US-based 
Magnet 360

HCL opens IoT centre 
in US

Wipro acquires 
Florida firm

development. The centre will develop 
new methods of using real-time 
analytics, sensory data and rapid 
co-creation, the Indian software major 
said.

Susan Hauser, corporate vice-
president, business & corporate 
responsibility, Microsoft, said: “One 
of the most transformative trends 
affecting businesses today is the 
Internet of Things. Together with 
HCL, we’re enabling companies 
to accelerate IoT adoption with 
industry-specific solutions that deliver 
greater business insights, new 
revenue models and speed return on 
investment.”

Sukamal Banerjee, EVP & Head of 
IoT Works’ Business Unit at HCL 
Technologies, said: “Industrial IoT is 
the next big productivity and revenue 
generation lever for enterprises 
worldwide.”

Wipro, India’s third-largest information 
technology services company, said 
it had signed a definitive agreement 
to acquire Florida-based healthcare 
technology solutions provider, Health 
Plan Services, for $460 million (Rs 
3,144 crore).

The all-cash purchase will include a 
deferred payment of $20 million.

Wipro’s healthcare and life sciences 
business accounts for around 12 
per cent of the company’s overall 
business. According to Wipro, 
the acquisition would strengthen 
its platform-led BPaaS offerings, 
delivered on cloud. 

Wipro at present provides services 
to a wide range of leading healthcare 
providers and public health agencies 
in the US.

Jeffrey Heenan Jalil, senior vice-
president & head - Healthcare 
Life Sciences and Services, Wipro 
Limited, said: “The partnership with 
HealthPlan Services positions Wipro 
to participate in the shift of the US 
health insurance industry towards a 
consumer-centric business model.”

US/Snapshots
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From a distant outpost to strategic Act East partners
by Arnab Mitra

India’s rising global profile, its increasing integration into the global economy and expanding
geo-political interests are changing the profile of ANZ – from a distant outpost somewhere in the 
southern hemisphere with hard to beat cricketers and harder to understand accents, these countries 
have suddenly emerged as important economic, strategic and military partners in India’s Act East 
initiative.

Australia and New Zealand 
(ANZ) have, traditionally, 
figured in the Indian 

consciousness only during cricket 
matches. Most Indians aren’t very 
clear about whether Australians and 
New Zealanders are Europeans, 
Asians or part of a completely 
different continent. Distance, lack of 
much people-to-people connections 
and the absence of robust political 
ties have traditionally kept ANZ out of 
the limelight in India.

But India’s rising global profile, 
its increasing integration into the 
global economy and expanding 

geo-political interests are changing 
the profile of ANZ – from a distant 
outpost somewhere in the southern 
hemisphere with hard to beat 
cricketers and harder to understand 
accents, these countries have 
suddenly emerged as important 
economic, strategic and military 
partners in India’s Act East initiative.

Three issues are mainly responsible 
for bringing ANZ from beyond the 
periphery to the centre of India’s 
collective consciousness. They are:

• India’s growing economy

• The rise and increasing strategic 
muscle flexing by China

• Growing popularity of ANZ 
universities among Indian 
students

Punching below their weight

India is the world’s ninth largest 
economy with a GDP of $2.2 trillion. 
Australia has the world’s 12th largest 
economy with a GDP of $1.4 trillion. 
Yet, bilateral trade between the two 
countries stood at a paltry $13 billion 
in 2014-15, up 7 per cent from 12.12 
billion from the previous year.

ASIA PACIFIC
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India mainly imports coal, copper 
ore, agricultural goods and gold 
from Australia and exports jewellery, 
textiles, pharmaceuticals and IT 
services. In addition, more than a 
100,000 Indian students study in 
Australia, contributing about (US) 
$1.6 billion to the local economy.

However, coal imports from Australia 
have been declining and are expected 
to cease completely by next year 
as Coal India, the world’s largest 
coal miner, ramps up supplies and 
privately held captive mines begin 
production. Coal Minister Piyush 
Goyal has set CIL a production target 
of one billion tonnes, double its 

current level, by 2019.

Both countries are making renewed 
efforts to increase and improve 
bilateral economic engagement. 
Andrew Robb, former Australian 
trade minister and now that country’s 
Special Envoy for Trade, will visit 
India shortly to discuss a free trade 
agreement with Commerce Minister 
Nirmala Sitharaman and bureaucrats 
in her ministry.

The talks, which are at a fairly 
advanced stage, are aimed at easing 
trade in goods and services, removing 
non-tariff barriers and boosting 
investment flows between the two 

countries. This pact is not likely to 
have any impact on the Adani Group’s 
much delayed (US) $16.5 billion 
Carmichael mine project.

Finance Minister Arun Jaitley has 
said in Australia that there is great 
scope for increasing bilateral trade 
between the countries and that the 
two governments will take steps to tap 
that potential.

Security partners

India has traditionally been wary of 
security agreements with western 
powers. Indian strategic planners 
have grit their teeth in despair as 
the political leadership of country 
chose to turn a blind eye to grave 
provocations by the China.
That position has changed 
dramatically since Narendra Modi 
came to power in May 2014. The first 

indication of this came during US 
President Barack Obama’s visit to 
India. The joint statement issued at 
the end of the visit flagged the mutual 
Indo-US concern at China’s military 
muscle flexing in the disputed South 
China Sea.

The US and Japan are believed 
to be keen on a quadrilateral US-
Japan-Australia-India alliance, or, 
in the absence of a formal pact, 
even an understanding on jointly 
countering the Chinese threat. The 
Modi government has so far played 
its cards close to its chest but 
analysts feel the government may 
not be averse to any strategy that 
strengthens India’s hand vis-a-vis 
China.

International relations experts 
say there exists considerable 
opportunities for defence and 
maritime security cooperation 
between New Delhi and Canberra, 
especially as both countries now use 
several items of military hardware 
sourced from the US, Israel and the 
UK.

ASIA PACIFIC

MAJOR EXPORT 
TO AUSTRALIA

Last year, India and Australia signed 
a historic agreement for the supply of 
Australian uranium for India’s nuclear 
reactors. Australia has 40 per cent 
of the world’s uranium reserves but 
till this agreement, has not export-
ed this rare element to any country 
that is not a signatory to the Nuclear 
Non-Proliferation Treaty (NPT) and 
the Comprehensive Test Ban Treaty 
(CTBT). This show of confidence by 
Australia is expected to bring the two 
countries much closer.

Refined petroleum

Medicaments (incl veterinary)

Passengers motor vehicle

Pearls & gems

MAJOR EXPORT 
TO NEWZEALAND

Retail Medicines

Motor Vehicles

Precious Metal Jewellery
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Modi and his Australian counterpart 
Tony Abbot signed a defence 
cooperation deal in November 
2014. “This is a natural partnership 
emerging from our shared values 
and interests and strategic maritime 
locations...Security and defence 
are important and growing areas of 
the new India-Australia partnership 
for advancing regional peace and 
stability and combating terrorism and 
transnational crimes,” he told the 
Australian Parliament.

The nuclear embrace

Indo-Australian relations, which 
suffered a downturn when then 
Australian Prime Minister Kevin 
Rudd, a Sinophile, backed out of an 
assurance given by his predecessor 
John Howard to supply uranium to 
India, has returned to an even keel 
as Julia Gillard, who followed Rudd 
as premier, decided to go ahead and 
honour Howard’s pledge.

Last year, India and Australia signed 
a historic agreement for the supply of 
Australian uranium for India’s nuclear 

reactors. Australia has 40 per cent 
of the world’s uranium reserves but 
till this agreement, has not exported 
this rare element to any country that 
is not a signatory to the Nuclear 
Non-Proliferation Treaty (NPT) and 
the Comprehensive Test Ban Treaty 
(CTBT). This show of confidence by 
Australia is expected to bring the two 
countries much closer.

India, which currently produces about 
5,000 MW of power from nuclear 
energy plans to increase this to 
63,000 MW by 2032. It proposes to 
set up 30 new reactors, mainly from 
the US, Japan, France and Russia, 
at a cost of $85 billion. The deal with 
Australian will ensure uninterrupted 
uranium supply for these reactors.

Education hub

Australia and New Zealand have 
emerged as a new and attractive 
destination for Indian students to 
pursue graduate and post-graduate 
education. Traditional higher 
education providers like the US and 
the UK have become prohibitively 
expensive. These countries also 
have strict visa and other entry 
requirements.

ANZ has emerged as a viable 
alternative destination for an 
increasingly large number of Indian 
students. The attractions are obvious: 
they too have world class universities, 
have an Anglophile culture that 
Indians are comfortable with and 
most importantly, cost a lot less than 
the US and the UK.

As these students return home and 
take up increasingly senior-level 
assignments in India, the groundswell 
of support for greater engagement 
with these countries will grow.’ And 
that can only be good for the long-
term.

ASIA PACIFIC

MAJOR EXPORT TO AUSTRALIA & NEWZEALAND

Australia and New Zealand have 
emerged as a new and attractive 
destination for Indian students to
pursue graduate and post-graduate 
education.

Year

2015-2016 (Apr-Dec)

2014-2015

2013-2014

2012-2013

2011-2012 

2010-2011

2009-2010

2008-2009

2007-2008

2006-2007

2005-2006

Australia (US$ m)

2,500.72

2,782.13

2,300.28

2,348.65

2,476.84

1,713.02

1,384.96

1,439.32

1,152.40

925.20

821.23

NZ (US$ m)

237.44

322.10

276.68

302.06

251.64

190.59

255.17

188.62

158.82

495.52

141.90

Export Trend to Australia & New Zealand
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Pune-based Persistent Systems 
has acquired Australian Sales-
force partner and cloud appli-

cation development firm, PRM Cloud 
Solutions.

The soft-tech company’s founder, 
chairman and managing director 

Anand Deshpande said: “This 
acquisition further strengthens our 
ability to lead our customers on their 
journey to digital with salesforce as 
one of those key platforms.”

PRM is a cloud application 
development firm and a partner of 
US-based Salesforce.com, a cloud 
computing firm that sells customer 
relationship management software, 
Persistence Systems said in a 

Indian Oil Corporation (IOC), the 
country’s oil and gas corporation, 
has entered into a bid for the 

rights to store, import and distribute 
petroleum products in Myanmar.

The company said: “We have put in a 
bid to enter fuel marketing and retail 
business in Myanmar.”

Last year, the state owned petroleum 
products enterprise, Myanmar 
Petroleum Products Enterprise 
(MPPE) had invited companies to 
form a venture for petroleum project 
through a tender. Also a separate 
tender for cooking gas and LPG was 
declared and IOC bid for it.

MPPE plans to tie up with foreign 
companies and will hold 51 per 
cent of the equity in the company to 
expand the business and rehabilitate 
existing facilities.

Singaporean firms, Puma Energy 
Group and BB Energy (Asia), and 
a consortium of Japan’s Marubeni 
Corporation and Tokai Holdings has 
also bid along with IOC.

India’s port-to-power and energy 
conglomerate, the Adani Group, is 
looking at constructing a utili-

ty-size solar power project in Austra-
lia’s Queensland province.

Jayant Parimal, chief executive of the 
group’s renewable energy business, 
said: “We have applied for a licence 
(to set up a large solar project) but it 
would be too premature to comment 
on anything more.”

The group’s renewable energy arm, 
which has a 40MW solar power plant, 
will also scale its capacity to 800 MW 
by March 2016, Parimal revealed 
during the India-Australia Energy 
Dialogue led by the Confederation of 
Indian Industry (CII). 

While Adani specialises in developing 
coal-powered installations, the 
company has also invested resources 
in renewable energy — planning 
utility-scale PV sites in Jharkhand, 
and Andhra Pradesh, among others.

Mahindra & Mahindra (M&M) 
plans to tie up with a Chi-
nese company to manu-

facture Ssangyong vehicles for the 
China market.

The company is re-thinking the 
strategy for its loss-making Korean 

Creating bonds across Solar and Digital India

Adani eyes Australian 
solar plant

Pune soft-tech firm 
enters Australia

IOC forays into 
Myanmar

M&M to tie up with 
Chinese firm

From Solar India to Digital India, the Asia-Pacific offers India a wide scope of tie-ups. ‘India Global 
Business’ highlights some of the key ones this year.

automaker Ssangyong Motor Co and 
putting a planned push into the US on 
hold to focus instead on China. 

Pawan Goenka, executive director, 
M&M, said that making cars in 
China would mean Ssangyong could 
lower its prices there, and it made 
sense to focus on expanding sales 
in an existing market before going 
to the United States and building a 
distribution network from the ground 
up. 

He said: “China is easier to look 
at right now because Ssangyong 
already has a presence there. 
We have some traction and need 
to ramp up our products for local 
manufacturing.” 

statement. 

Ashish Bhuta, head of sales for 
Australia, Persistent Systems, 
said: “PRM has local expertise in 
building new digital experiences for 
organizations in Australia.”

Based outside Perth, PRM primarily 
focuses on healthcare, construction 
and property management, with its 
key customers including Honda, 
Rio Tinto, Furniture Options, Breast 
Cancer Network Australia (BCNA), 
Synergy and Work Power. 

ASIA PACIFIC/Snapshots
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START-UP INDIA/Interview

Web Spiders Global Journey: An Indian start-up success story 
India Inc. exclusive with Web Spiders co-founders

Siddharth Jhunjhunwala, co-founder & CEO, & Kavita Jhunjhunwala, co-founder & Digital Lead, of Web 
Spiders set up their start-up in Kolkata in the early 2000s with just two computers and now have nearly 
300 employees around the globe, with a co-located HQ in Singapore as well as bases in the US and 

UK. The Jhunjhunwalas relive their fascinating journey with ‘India Global Business’.

Where and how in the value 
chain does Web Spiders 
(WS Group) add value 

to your clients globally?  Give us 
some examples please 

The first generation of digital 
services revolved around basic 
online presence. Web Spiders began 
its journey at that point, educating 
clients on what is possible and how to 
market digitally. 

Today, the perspective still continues 
in educating clients on what’s next, 
developing their online strategy and 
then creating the entire presence 
in the form that delivers the desired 
results. 

To answer your questions, Web 
Spiders’ value is in the 360-degree 
services, which includes a wide 
smattering of creative ideas that stem 
from our team’s global experience 

and the continuous experimental 
attitude that has kept us relevant. 
So who do we work for? 

Some clients using Web Spiders’ in 
large-scale web presence include 
a UK investment destination 
organisation that does nearly 12 
billion pounds in transactions per 
year. The marketing interface and the 
gateway are developed on Drupal 
and managed by Web Spiders. 

We also develop and manage 
complete digital assets and marketing 
sites for our clients such as Europe’s 
No 1 Automobile company that 
manages all its digital assets across 
its network with Web Spiders’ 
solutions.

However, it is not just large 
enterprises that form part of our 
clientele. We have been the 
development partners of mobile-

first startups and one of our clients 
went from inception to Osaka stock 
exchange listing while working with 
us. Another, based out of London, is 
on its B-series funding round. In both 
these examples, Web Spiders has 
been the key technical strategist and 
delivery partner.

Marketing does not finish at the web 
presence; in fact, it is just the starting 
point.

Content, conversations, social, zero 
moments of truth, client engagement, 
advocacy…. there is a lot that brands 
have to deal with online and learn 
rapidly from the ecosystem around 
us. Web Spiders experiences a lot 
of the cutting edge requirements 
with Kraft Heinz as it services their 
APAC marketing teams on social 
and content initiatives with a 24/7 
responsive team. 
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War room services in social media 
listening for Singapore’s National 
Day Parade, Live event coverage 
across all online media formats 
for Singapore’s largest event, the 
Chingay Parade and extensive 
services in digital marketing for DHL, 
are examples of the 360 degree 
services developed by the team@
WS.

So just services fill WS’s roster? 

As a young ideating team, Web 
Spiders over the years has also 
bootstrapped a product that has 
generated a client roster in the 
US from its’ largest bank, to Bill & 
Melinda Gates Foundation, LGT 
Bank, one of the largest consulting 
companies in the world and so on.  
Event2Mobile, as the product is 
known, runs on a robust backend and 
is targeted to events and employee 
engagement via its various modules. 

“From 2 computers to nearly 300 
people” with a global footprint.  
Web Spiders also started in an 
unlikely place for Indian tech start-
ups - Kolkata.  

Can you walk us through the Web 
Spiders journey from inception to 
now with your highlights?

From one seed, comes many a leaf. 
On the risk of sounding philosophical, 

that pretty much sums up our story. 
Web Spiders’ was born out of Leo 
Compuware which was out first-
garage-based hardware start up.
Event2Mobile was born out of Web 
Spiders’ slightly better digs. 

Kolkata was handed over to us as 
legacy. We started Web Spiders in 
our early 20s and we moved from 
the garage when one of Leo’s clients 
invested in us in 2000. 

Y2K was a fun time. Of course, 
on hindsight, it almost sounds 
story bookish. When Khoj.com got 
acquired by Satyam for 500 crores, it 
created a gold rush for new Internet 
entrepreneurs overnight. We see 
history repeating itself today with the 
start-ups ecosystem. 

Web Spiders became a preferred 
development partner with a leading 
ISP, signed a new dot com project 
every day, and had clients pitching 
ideas to us! We were literally the only 
game in town which could translate 

these ideas to digital plays and that 
set the stage for us to be established 
in the city. 

To use one of the oft used terms 
today, Web Spiders was lucky to pivot 
quickly to an ‘outsourcing model’ 
within a couple of years and landed 
PWC UK as the dot com rush came 
down in a hurry. We took some crazy 
risks in marketing and luckily for us, 
they paid up. 

Since then we have seen a three-year 
pivot cycle, which keeps us agile and 
relevant. Global expansion to London, 
New York and Singapore helped grow 
our mindsets and knowledge base. 

What would you say were some of 
the key strategic challenges you 
had faced in your journey?  How 
did you address them?

An entrepreneur is best defined as a 
person who can think when pushed to 
a corner. And his or her only thought 
is how to get out of it smelling of 
roses! 

In dry terms, challenges came in long 
term and short-term forms. The short 
terms ones are building up things that 
you believe in whereas the long term 
ones are usually around strategic 
decisions of staying focused as your 
ideating mind seduces you with 
multiple ideas on a daily basis. 

“To use one of the oft used terms 
today, Web Spiders was lucky to pivot 
quickly to an ‘outsourcing model’ 
within a couple of years and landed 
PWC UK as the dot com rush came 
down in a hurry. We took some crazy 
risks in marketing and luckily for us, 
they paid up.”

START-UP INDIA/Interview
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Addressing short terms ones are 
with sheer hard work and using all 
the insights you have collected into 
actionable items. The long term ones 
require some bit of market resonance 
and observing skill sets that put 
together enough information for 
your gut instinct to give you the right 
answers. 

Was developing a global footprint 
a conscious decision or did it 
evolve? Could you give us some 
milestones in that journey?

Honest response to this question 
is natural progression. As each 
market grew, we opened the doors 
a bit more with the localized offices. 
Client-driven, our UK office was 
incorporated as early as 2001. US a 
couple of years later and Singapore 
in 2010.

Singapore has become a 
co-location option for you, how 
has that experience been?

With a global footprint today, we end 
up spending 25% of our working time 
in Singapore, and the rest split over 

various activities in the US, UK and at 
the development centers in Kolkata 
and Bangalore.  Singapore’s visibility 
as one of the best places to do 
business in Asia provides us with an 
additional Asian location, which has 
an interesting blend of Western and 
Asian business cultures. 

Singapore has also been growing 
its market share in terms of roster 
of clients with a large number of 
Singapore Government agencies 
being serviced by Web Spiders, 
which acts as a significant trust-
marker for the organization. 

What’s next for Web Spiders 
especially within the context of 
Indian innovation as well as the 
next phase of tech growth?

It’s pivot time again. 

IP-led growth in the product range, 
along with a robust growth in 360 
degrees’ agency services which will 
be soon come from our 500-people 
development center in Kolkata 
from June 2016 onwards. The new 
campus has been designed with a 

combination of our experience in 
workflow as well as with an intention 
to provide brands and enterprises 
a single tech partner for digital 
marketing services. 

Finally, your thoughts on India’s 
quest to become a successful & 
leading innovation driven start up 
ecosystem.

It’s already here. Indians are 
natural entrepreneurs. Add to it 
the knowledgebase of thousands 
of engineers, media exposure and 
funding and you have a product & 
services ecosystem, which is at an all 
time high. 

India is also its own best customer. 
And the numbers are big. This 
empowers everyone to use their 
cultural mix, knowledge and funding 
to create businesses that can cater 
to the local audience. Add to it the 
current government’s initiatives such 
as #Startupindia, #digitalIndia and the 
global attention that the community is 
getting, there is no stopping India. 

START-UP INDIA/Interview
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India’s Hester Biosciences 
Ltd (HBL), a leading animal 
healthcare company,is setting 

up plants to manufacture animal 
vaccines in Nepal and Africa.

HBL CEO and managing director 
Rajiv Gandhi said the company is 
setting up a joint venture unit in Nepal 
to manufacture Nigerian Strain PPR 
and other animal vaccines banned in 
India. PPR, known as sheep and goat 
plague, is a contagious viral disease 
affecting small ruminants. 

The company has set up the plant 
in Nepal in anticipation of the global 
demand for PPR on account of PPR 
eradication.

The company is also looking at 
setting up an animal vaccine unit in 
Africa at an estimated cost of around 
$13 million.

The focus on African and Middle East 
markets will help the firm scale up 
exports from the present $1 million 
to $15 million in the next five years 
period.

AFRICA/Snapshots

Tata opens Zambia 
hydro project

Indian automobile maker Tata Mo-
tors said it has started the export 
of its Bolt sedan and hatchback 

cars to South Africa after a gap of 
three years in a bid to become a 
bigger player in the highly competitive 
market. 

This move is in line with the 
company’s Horizonext strategy. The 
vehicles, manufactured in Pune, will 
be distributed to 43 dealers in South 
Africa by Accordian Investments, 
which is the local distributor for Tata 
Motors’ passenger cars and light 
commercial vehicles.

Kyri Michael, chief executive of Tata 
Motors, said: “The debut of the Bolt 
comes after a 3 year drought of novel 
models from Tata. The Bolt hatch 
and sedan will expand the existing 
product offering from Tata in the local 
market.

“We are lightened up by this 
aggressive latest model programme 
and identify that this is our best 
chance to make an impact in the 
South African zone.”

The company believes the arrival of 
Bolt will bring about a new era for 
Tata Motors in South Africa. Tata has 
sold more than 60,000 cars and they 
have also sold light commercials in 
South Africa since these products 
were first launched.

India treads the long road to Africa

Tata Bolts South African 
markets

The African continent offers Indian companies one of the most lucrative markets for its ambitious 
expansionist plans. ‘India Global Business’ flags up a selection here.

Tata Power has commissioned 
two 60MW units at its 120MW 
Itezhi Tezhi hydropower 

project in Zambia, the firm said in a 
statement.

Anil Sardana, CEO & MD, Tata 
Power, said: “We are delighted to 
announce the commissioning of both 
the units of the Itezhi Tezhi hydro 
power project. It is a major milestone 
for us as this takes us a step forward 
to make our international footprints 
stronger.”

Tata Power has a 50 per cent stake in 
the project, with Zambian power utility 
Zesco owning the other 50 per cent. 
The project is situated on the Itezhi 
Tezhi dam and is a first-of-a-kind 
public private partnership. The 50/50 
joint venture is a 25-year Build-Own-
Operate-Transfer (BOOT) concession 
term, with Zesco the sole off-taker of 
power from the power plant.

“Hydro power is an intrinsic part of 
Tata Power’s clean energy mix and 
the company aims to acquire hydro 
projects aggressively, wherever the 
opportunity arises. As a part of its 
commitment towards green energy, 
the company aims to develop 20-
25 per cent of their total capacity 
through clean and renewable energy 
sources,” the company statement 
said.

Hester Biosciences eyes 
Nepal, Africa

Tata International 
expands in Africa
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AFRICA/Snapshots

Ashok Leyland bags 
Zimbabwe order

India’s second largest commer-
cial vehicle manufacturer, Ashok 
Leyland, has received an order 

for vehicles and spare parts from the 
government of Zimbabwe.

The company said it received orders 
for 680 vehicles and spare parts, 
worth $50 million from Zimbabwe’s 
Ministry of Local Government, 
Public Works and National Housing, 
government of the Republic 
of Zimbabwe. The latest order 
comes against the backdrop of the 
company’s plans to increase its 
export operations.

Ashok Leyland recently said it sees 
huge opportunity in the African and 
South American markets. According 
to an earlier report, the company 
has been looking at countries like 
Nigeria, Kenya and Senegal to set 
up assembling facilities along with a 
local partner to cater to the regional 
market.

In November last year, the company 
had received a contract for 3,600 
vehicles worth $200 million from the 
government of Cote D’Ivoire, a west 
African country formerly known as 
Ivory Coast.

French telecom major Orange 
has acquired Bharti Airtel’s 
operations in Burkina Faso and 

Sierra Leone.

According to a company statement, 
Orange will acquire 100 per cent 
stake in the two companies’ share 
capital. This is further to the initial 
agreement signed between Airtel and 
Orange in July 2015 regarding the 
potential acquisition of Airtel’s opera-
tions in Burkina Faso, Sierra Leone, 
Chad and Congo Brazzaville.

Bharti Airtel said the completion of the 
transactions is subject to approval by 
the relevant authorities.
Through this deal, Orange plans to 
reinforce its presence in Africa with 

JB Chemicals ups stake 
in South Africa

Airtel sells 2 African 
operations

Mumbai-based JB Chemicals 
& Pharmaceuticals Ltd 
has received its board’s 

approval to hike its stake in Biotech 
Laboratories Pty Ltd, a South Africa-
based pharmaceutical firm, up to little 

The Tata Group’s global trading 
and distribution arm, Tata 
International, is to expand 

in Africa by entering Angola and 
Ethiopia.

Ajay Mehra, executive director at 
Tata Africa Holdings (Tanzania) and 
head of non-auto distribution at Tata 
International, said: “We are already 
present in 12 nations such as South 
Africa, Kenya, Ivory Coast, Nigeria, 
Tanzania, Zambia, Zimbabwe 
and Uganda, among others. Our 
presence is more in the Eastern 
region as it is politically more stable. 

“In 2016 we will be entering Angola in 
the west and Ethiopia in the eastern 
side. We will have agri trading, both 
imports and exports, to begin with in 
these markets.” 

Set up in 1962, Tata International’s 
key business verticals are the sale of 
leather and leather products, trading 
in metals & minerals, distribution 
of auto and allied products, agri-
trading (both imports and exports), 
trading and distribution of industrial 
chemicals, distribution of drugs & 
medical devices and IT services 
along with group company TCS.

over 95 per cent, according to a stock 
market disclosure.
 
The Indian drugmaker will buy a 
51 per cent stake that it doesn’t 
already own in Biotech from Afrika 
Biopharma Investments (Pty) Ltd but 
will simultaneously issue shares to 
unnamed entities. 
 The company’s subsidiary, J.B. 
Healthcare, presently holds 49 per 
cent ordinary shares in Biotech. JB 
Chemicals was established in 1976 
and supplies products both in India 
and international markets. It exports 
to over 30 countries across the world 
and earns more than half its revenue 
from its international business.

Founded in 1991, Biotech 
Laboratories markets, sells and 
distributes generic and branded 
pharmaceuticals to both the private 
and public sectors in South Africa.

two additional countries, adding al-
most 5.5 million customers to its mo-
bile customer base. The acquisition 
will bring the group’s African footprint 
up to 20 countries in 2016.
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INDIA’S EXPORTS

Are Indian exports finally on turnaround mode?

Falling oil prices hit the worldwide economy hard and Indian exports were no exception. But a 
turnaround seems to be in sight though at a very gradual pace.

Indian exports declined for the 
15th month in a row in February 
but the single digit fall – of 5.66 

per cent compared to a 13.5 per cent 
fall in January and a 15.02 per cent 
contraction in February last year – 
has raised hopes in some quarters 
that a turnaround may be in sight.

However, several other experts 
dismissed the optimism as 
premature. They site falling 
growth rates in China and the 
continuing weakness in Europe and 
the US to buttress their point that 
exports are unlikely to start growing 
anytime soon.

Falling oil and commodity prices are 

depressing receivables on value 
added Indian exports. For example, 
India is among the world’s five 
top exporters of refined petroleum 

products. But falling crude prices, 
which are expected to stay depressed 
through the year, is also reducing the 
value of refined petroleum product 

by Arnab Mitra
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exports. The same is the case with 
iron ore and copper.

Exports have fallen to about $20 
billion a month. Total Indian exports 
from April 2015 to February 2016, ie, 
in the 11-month period, was at $238.4 
billion compared to $286.3 billion in 
the corresponding 11 months of the 
previous financial year.

Impact on the economy
The Indian economy depends 
mainly on domestic demand and 
consumption for growth. Exports 
account for less than 15 per cent 
of GDP, much below the levels of 
countries such as China, South East 
Asia and EU.

Despite this, the expected $40-billion 
contraction in exports will wipe out 
about 2 percentage points from 
India’s GDP. This is also impacting 
industrial production and employment  
generation.

However, it must be borne in mind 
that imports have also fallen, mainly 
on account of lower raw material 
prices and weak demand. Thus, 
the overall trade terms will not be 

significantly impacted.

The relative bright spots
IT services and drugs & 
pharmaceuticals, which have fuelled 
export growth in the past, have 
not escaped the global slowdown 
unscathed. Though, exports have not 
grown at the rate projected earlier, 
these two sectors have still turned 
in a relatively good performance in 
2015-16. This trend is likely to hold in 
the coming financial year as well.

According to National Association of 

Software and Services Companies 
(Nasscom) estimates, Indian IT 
exports will grow 12.3 per cent in 
2015-16, ie, at the lower end of the 
range of 12-14 per cent forecast at 
the beginning of the fiscal.

In dollar terms, however, IT exports 
will grow only 10.3 per cent from $98 
billion in 2014-15 to $108 billion in the 
current financial year.

Analysts said this weaker than 
expected performance was due to the 
2 per cent appreciation of the dollar 
against the Indian currency, global 
macro-economic volatility, increasing 
protectionism in the US, which 
accounts for 60 per cent of Indian 
software exports and higher visa fees 
in the US and the UK, which aborbs 
about 20 per cent of Indian 
IT exports.

Global IT spends remained flat during 
2015, growing a barely noticeable 0.4 
per cent to $1.2 trillion. That means 
India has a 9 per cent share of global 
IT spends.

The forecast for the coming year is 
for steady, not high growth. Nasscom 
expects IT exports in 2016-17 to 
grow 10-12 per cent. “Political 
instabilities in Europe and West 
Asia, the upcoming US (presidential) 
election and protectionist stances 
in developed economies are also 
impacting global tech spending,” the 

INDIA’S EXPORTS

IT services and drugs & pharma-
ceuticals, which have fuelled export 
growth in the past, have not escaped 
the global slowdown unscathed. 
Though, exports have not grown at 
the rate projected earlier, these two 
sectors have still turned in a relatively 
good performance in 2015-16. 
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INDIA’S EXPORTS

software trade association said in 
a recent report titled Indian IT-BPM 
Industry: FY16 Performance and 
FY17 Outlook.

The industry, which provides direct 
employment to 3.7 million white collar 
workers, increased its work force by 
200,000 in the current year. It expects 
to add a similar number of employees 
in 2016-17.

Pharmaceuticals exports
Growth in bulk drugs and formulations 
exports are expected to post a 
strong growth, according to a 
recently released Crisil report titled 
India Outlook 2016-17. This will be 
particularly true for companies not 
facing regulatory investigations in the 
US and Europe.

The US Food & Drugs Authority 
has issued several warning letters 
and import alerts to several leading 
Indian pharma companies such as 
Sun Pharmaceuticals, Dr Reddy’s 
Laboratories, Ranbaxy and Ipca 
Laboratories, among others.

This could delay fresh launches and 
approvals in the world’s biggest drug 
market and impact exports from 
India and the profitability of individual 
companies.

But overall, the sector is expected 
to maintain its strong showing in the 
coming year and retain its status 
as one of the bright spots in an 
otherwise dismal export scenario.
Thus, software and pharmaceuticals 
exports will continue to grow in the 

coming year, albeit at a rate that may 
be slightly slower than previously 
envisaged.

The outlook for the other export-
oriented sectors, however, does not 
look very robust at this time. But 
that is a factor of global economic 
headwinds. There is, thus, very little 
the government or sectoral players 
can do about it.

A full-fledged export recovery will, 
thus, have to wait for a broad-based 
global recovery, which doesn’t look 
like happening anytime soon.
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Arnab Mitra is Consulting Editor, 
India Inc. He writes on business 
and politics.
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INDIA’S EXPORTS

The expected $40-billion contraction in exports will wipe out about 2 percentage points from India’s GDP. This is also 
impacting industrial production and employment  generation.

Some of the measures government is taking to boost exports are highlighted below.

EXPORT TREND FOR 2015

GOVERNMENT MEASURES TO BOOST EXPORTS IN BUDGET 2016-17

Export trend for CY 2015

Government measures to boost exports in Budget 2016-17

Source: www.tradingeconomics.com
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Jersey for Private Wealth
Since the 1960s Jersey has been a prominent player in delivering private client services, with 
the emphasis today focussing on Jersey’s expertise in delivering high value complex structures 
involving trusts, companies, limited partnerships and foundations for international families 
across the globe.

Jersey has led the way in terms of the range of trust business undertaken, in addition to the 
establishment of family offices for ultra high net worth families and the establishment of 
structures for corporates looking to put in place suitable and innovative arrangements for the 
rewarding of staff and providing for their retirement. Clients and trustees have access to a variety 
of service providers from large banks and independently owned trust companies to smaller, niche 
providers, as well as legal support from experienced law firms that can advise on Jersey structures.

For further information, please visit www.jerseyfinance.je

For further information, please visit the Jersey Finance stand in the  
networking area or visit www.jerseyfinance.je
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India has come a long way from 
the time when it was tagged as an 
economically challenged country 

with low quality products. Today with 
a steadily growing population, India 
still remains a big consumption story 
that’s attracting multinationals and 
luxury brands to expand their pres-
ence here.

On the other hand, some Indian 
brands are making their presence 
felt globally and busy expanding 
their footprints. And, with the Make 
In India campaign, various sectors 
have already received an impetus 
and commitments in response to the 
thrust of this campaign.

As the CEO of a design house 
that celebrates heritage crafts and 
traditions of India and as a person 
with great passion for Indian crafts, 
I am enthused to see the Indian 
craft sector, which suffered from 
the impact of industrial revolution, 
gradually starting to regain its 
position globally for its refinement 
and aesthetics.

I grew up with an understanding that 
the importance of sustaining crafts 
cannot be emphasized enough. Then 
an education in Art History instilled 
in me a broader appreciation of the 
cultural legacies woven in the fabric 
of craft cultures. I was inspired to 
write my Masters dissertation about 
the global, cultural, design and 
economic impact of Indian Chintz, a 
textile tradition of hand block printing 
with natural dyes coveted the world 
over.

Even today I am as intrigued – the 
specialized skill, the romantic prints 
and the undulations of colours of the 
chintz of Machilipatnam – as I was, 

20 years ago. So when the V&A 
invited us to support The Fabric of 
India exhibition, it felt like a suitable 
way to celebrate our 20th birthday.

In the Fall of 2015, Selfridges Oxford 
Street introduced our dining designs 
from October to Christmas as a part 
of Selfridges Loves India festival. 

These collaborations gave us an 
opportunity to study the UK market 
and equip us better to open a store in 
London. 
 

We recently launched Good Earth in 
China by partnering with The Beast 
Shop to retail our designs in their 
Shanghai, Cheng Du, Beijing and 
online flagships. The response was 

so overwhelming that all Good Earth 
designs sold out in just 4 days. And, 
with the success of our Ankara store, 
our Turkish partners have launched 
their second Good Earth franchise 
in Istanbul in January 2016, as we 
turned 20. 

For this coming decade our growth 
will be through the digital world and 
through collaborations. Over the 
past twenty years we have gained 
confidence in our unique identity 
and now we need to seek strategic 
partnerships to speak out into the 
world. That is our challenge and the 
way ahead.

Most of our growth has always been 
organic in response to customer 
requests...they keep us on our toes! 
A passionate and growing 
international customer base, 
demanding fans in cities without 
local Good Earth shops, busy 
professionals across the country 
who depend on us as their gifting 
destination have made digital reach a 
focus area. Our web boutique is the 
window for world to find us.

Internationally we expect our 
customers will be a niche audience of 
likeminded and well travelled culture 
enthusiasts with eclectic tastes that 
have a natural affinity to us. After 
UK & USA, we have found that the 
Middle East, Australia, Hong Kong & 
Singapore have emerged as the most 
engaged international markets for us. 

We want to continue working towards 
making Good Earth a global brand 
but on our own terms. A brand that is 
authentic and reflects our values of 
rooted designs & craftsmanship with 
fair business practices and respect 
for every individual in all spheres.

Simran Lal is CEO of Good 
Earth, India’s leading design 
house known for reviving 
crafts of the subcontinent. 

Crafting India’s global footprint in earthy tones
Good Earth, a brand that seeks to build a global name on its own terms...
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SECTOR FOCUS/Pharma

Can Pharma remain the poster child for 
Make In India?

There has been no better ambassador than the Indian pharmaceutical industry for the country, be it 
economically, diplomatically or being the poster child for Make In India. India Inc. explores the sector’s 

success as an exporter.

SOME SALIENT FACTS ABOUT INDIAN PHARMA GLOBAL ROLE

India produces 90 per cent of the world’s measles vaccines

India is the largest provider of generic drugs globally 

Indian generics account for 20 per cent of global exports in terms of volume

India produces 40-70 per cent of the WHO demand for DPT & BCG

More than 90 per cent of formulations approvals for anti-retroviral (ARVs), anti-tubercular and 

anti-malarial (WHO pre-qualified) have been granted to India

India has been accredited with approximately 1,105 CEPs, (EU accreditation)

India's pharma industry has 950 TGA (Australian accreditation) approvals 

The country has 584 manufacturing sites approved by the USFDA

India accounts for about 2 per cent of the global pharmaceutical industry in value terms

India accounts for 10 per cent of global pharmaceuticals in volume terms

Indian firms spent $1.5 billion in acquiring US pharmaceutical companies recently

Indian exports by numbers
As shown in the preceding table, 
India is by far the largest producer 

and exporter of branded generic 
drugs and accounts for 20 per cent of 
the global market by volume.

In pure economic terms, 
pharmaceutical exports have been 

a resounding success delivering 
a compounded annual growth 
rate of almost 21 per cent over 
the past decade.  It is not only a 
pharmaceutical success story – it 
is a Make in India success story. 
Products are manufactured in India 
and exported to over 200 countries in 
the world. 

Pharmaceutical exports now deliver 
about 40 per cent of the sector’s total 
turnover and have grown from $3.2 
billion in 2006 to $11.14 billion in 
2013-14 and crossed the $15-billion 
mark last year with exports of 
$15.32 billion. 
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TREND OF EXPORT OF PHARMACEUTICAL PRODUCTS

Source: Ministry of commerce
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Trend of Exports of Pharmaceutical Products

The US is India’s largest 
pharmaceutical market and receives 
slightly more than a quarter of India’s 
exports in this sector. Significantly, 
Indian products have captured 40 
per cent of the generic drugs market 
in the US, which incidentally is the 
largest in the world. 

Indian medicines reach not only 
developed markets such as the US, 
the European Union and Australia but 
also much of the developing world as 
well.  As the table below shows six 
out of the top 10 countries that India 
exports to are either members of 
BRICS or are developing countries.
Africa is a prime example of 
developing nations benefitting 
immensely from Indian 
pharmaceutical exports. It is a 
genuine win-win equation and the 
relationship forged there went far 
beyond immediate economics.  It 
helped India project its soft power.

Pharma “soft power” in Africa

In the 1990s, the AIDS virus was 
ravaging the African continent and 
killing millions in its wake.  Although 
by the end of the 20th century, 
there were drugs available to save 
lives, the costs were prohibitive 
and, therefore, only a very small 
percentage of the affected population 
had access to treatment.

In 2001, Indian pharmaceutical 

company Cipla, with support from 
then PM Atal Bihari Vajpayee’s 
NDA government and international 
partners such as WHO and Clinton 
Foundation, reduced the prices of 
life saving anti-retroviral drugs from 
around $10,000 per annum to less 
than $400 per annum.  Other Indian 
manufacturers’ followed suit.  It was 
an economic and diplomatic coup.

By 2009, that percentage of AIDS-
infected Africans with access to 
treatment rose to 37 per cent and 
by 2015 almost 12 million of the 
26 million infected Africans had 
access to anti-retroviral drugs. Indian 
generic medicine continues to play a 
significant role in saving lives as the 
continent seeks to remove AIDS as a 
threat by 2030.

India’s generic medicines, available 
at a fraction of the price charged 
by western pharmaceutical giants, 
have been instrumental in saving 
millions of lives in Africa. Much of 
these drugs for Africa are procured 
through the UN route or through large 
international development agencies 
and non-profits such as the Bill and 
Melinda Gates Foundation, The 
Clinton Foundation etc.

The trust and goodwill earned by 
India and the pharmaceutical industry 
in Africa continues to pay dividends 
far beyond the sector including 
arguably on PM Modi’s ambitious 

International Solar Alliance.

The common thread that binds 
both initiatives is India’s soft power 
approach. A win- win approach with 
an aim to improve human lives, 
especially those most marginalised 
alongside wider economic growth. 

By all accounts, the pharmaceutical 
industry’s role as an Indian 
ambassador has been a major asset 
to India both economically as well as 
diplomatically.  However, despite its 
successes, the industry faces major 
headwinds in the export front and 
some analysts doubt whether it can 
reach the $16 billion mark in exports 
this fiscal year.

The challenges

The slowing growth rate of exports is 
a concern.  The rate of growth in the 
last two years has been minimal and 
despite posting $15.32 billion in 2015-
16 analysts are wondering whether 
$16 billion for the next fiscal is an 
achievable target.

Increased competition and lower 
prices in developed markets

The US is the most lucrative for the 
Indian pharmaceutical industry, but 
it is increasingly delivering lower 
marginal rates of return.  This is 
primarily due to prices of generic 
medicines dropping 20-30 per cent in 



March/April 2016 INDIA GLOBAL BUSINESS40

the last 19 months in the US.

The fall in prices is due to 
consolidation in the pharmacy market 
in the US, which has created a few 
dominant buyers in the market with 
significant power. Dominant buyers 
compounded by competition from 
China and other South East Asian 
countries have forced Indian drug 
makers to work with much reduced 
profits especially in developed 
markets such as the US.

Currency depreciation

Local currency depreciation against 
the US dollar in some of India’s 
biggest markets such as Russia, 
Venezuela and Nigeria has meant 
that their purchasing power has 
reduced significantly. This has had an 
impact on Indian medicine exports.

It is estimated that Gujarat alone 
has lost out about 30 per cent of 
its usual turnover of almost $500 
million from the African market for 

pharmaceuticals due to currency 
depreciation.

Inability to conform to good 
manufacturing practices

This is the biggest threat to 

the reputation of the Indian 
pharmaceutical industry as well as, by 
extension, the Make In India brand.  

Indian companies have been 
repeatedly penalised for withholding 
data, fabrication of data as well as 
easily manageable factors such as 
adequate hygiene standards. In many 

instances, organisations including 
leading players such as Sun Pharma 
have been banned from selling 
certain drugs in the US and other 
markets.

Complaints have come from all parts 
of the world including Europe and 
even Africa and this is denting India’s 
hard earned goodwill and adversely 
impacting Prime Minister Modi’s 
flagship Make in India initiative.
 
This concern of quality must be 
addressed. India doesn’t seek to, nor 
should it follow China’s example and 
pursue low cost manufacturing with 
dubious quality.  

Instead, Make In India must stand 
for, above all, quality products. The 
Indian pharmaceutical industry has 
a responsibility to live up to those 
standards and must do so.

Pharmaceutical exports now deliver 
about 40 per cent of the sector’s total 
turnover and have grown from $3.2 
billion in 2006 to $11.14 billion in 
2013-14 and crossed the $15-billion 
mark last year with exports of $15.32 
billion. 

INDIAN PHARMA EXPORTS- TOP 10 COUNTRIES

Rank

1

2

3

4

5

6

7

8

9

10

Country

USA

UK

South Africa

Russia

Nigeria

Brazil

Germany

Kenya

Netherlands

Vietnam Soc Rep

2014-15

Exports

4283.66

539.78

508.32

422.61

418.00

373.53

370.20

282.51

241.97

231.92

Gr%

8.10

2.41

-9.47

-22.64

8.77

19.48

-8.02

17.58

3.54

9.30

Contbn%

27.94

3.52

3.32

2.76

2.73

2.44

2.41

1.84

1.58

1.51

Cumulative

Contbn%

27.94

31.47

34.78

37.54

40.27

42.70

45.12

46.96

48.54

50.05

Source: Pharmaceuticals export promotion council of India

Indian Pharma Exports – Top 10 Countries
amount in million $

SECTOR FOCUS/Pharma



March/April 2016www.indiaincorporated.com 41

TOP NDIAN PHARMA COMPANIES

Incorporated in 1961

Key People – Dilip Shanghvi, Managing Director

Products – Pharmaceuticals, Generic Drugs 

Key Domains - Diabetology, Neurology, Cardiology, Gastroenterology & Orthopaedics

No of Employees – 52700+

It has manufacturing facilities across India, USA, Canada, Brazil, Mexico & Israel.

Major export market – UK, China, USA

Incorporated in 1968

Key People – Vinita Gupta, CEO

Products – Pharmaceuticals, Branded and Generic Drugs

Key Domains – Neurology, Cardiology, Diabetology & Orthopaedics 

No of Employees - 15000+

It has manufacturing facilities across India, Japan & Mexico

Major export market – UK, Finland, USA

Incorporated in 1935

Key People – Y K Hamied, Chairman

Products – Pharmaceuticals and diagnostics

Key Domains – Cardiovascular, Arthritis, Diabetes, Weight Control, 

Depression & other medical conditions

No of Employees - 22036+

It has manufacturing facilities across India and South Africa

Major export market –South Africa, Belgium, Romania

SECTOR FOCUS/Pharma

Indian pharmaceutical industry has been and continues to be a great ambassador for India. Here are 
some of the companies that are flying the tricolour high globally in this sector:

Top Indian Pharma Companies
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Incorporated in 1984

Key People – G V Prasad, CEO

Products – Pharmaceuticals, Branded and Generic Drugs

Key Domains – Oncology, Gastroenterology, Cardiovascular, Anti-Diabetic, 

Dermatology & Pain Management

No of Employees - 20373+

It has manufacturing facilities across India, Mexico, USA, UK & China

Major export market – Germany, UK

Incorporated in 1986

Key People – K Ragunathan, Non-Executive Chairman

Products – Formulation, Active Pharmaceutical Ingredient, Organic Intermediates

Key Domains – Antibiotics, Anti-retrovirals, Cardiovascular, Central Nervous System, 

Gastroenterology & Anti-allergics

No of Employees - 11500+

It has manufacturing facilities in India

Major export market – Kazakistan, Ghana, Djibouti

Incorporated in 1951

Key People – Dr Rajiv Modi, Chairman & Managing Director

Products – Branded Formulations, Generic drugs

Key Domains – Cardiovascular, Gastrointestinal, Analgesics, Haematinics, 

Anti-infectives, Antibiotics, Respiratory Agents, Antidiabetics & Immunologicals

No of Employees - 7000+

It has manufacturing facilities across India & Ethiopia

Major export market – Djibouti, Ethiopia, Afghanistan

SECTOR FOCUS/Pharma
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Modi’s ‘Lok Doots’ make India proud: ‘India Global Business’ 
tracks the Global Indian ambassadors

India’s most successful export 
has been what Prime Minister 
Modi calls “Lok Doots”. The 

wave of brain drain that started soon 
after India’s independence until very 
recently has created communities of 
what India Inc. calls “Global Indians” 
in all parts of the globe.

They range from recent immigrants to 
those whose roots have been growing 
for generations. Global Indians tend 
to be well educated and affluent; 

more likely than not model citizens 
and aspirational. 

The impact and influence these 
Global Indians have in their home 
communities is far greater than 
their strength in numbers. Global 
Indians have produced Presidents, 
Governors, Cabinet Ministers, 
Fortune 500 CEOs, Nobel Laureate 
scientists & economists, prize winning 
authors, just to name a few.
As our CEO , Manoj Ladwa has 

recently written: “The ISA and its 
output could be a true game-changer 
in bringing opportunities 
and improved quality of lives to 
hundreds of millions, if not billions of 
people globally.”

This section of the India Global 
Business (IGB) is dedicated to 
telling their story and sharing their 
experiences & achievements.

GLOBAL INDIAN

Satya 
Narayana 
Nadella

Born

Career

Hyderabad
India

1992: He joined Microsoft after working with Sun Microsystems for a brief period.

2014: He became the CEO of Microsoft, the third in the company’s history.

He’s been credited with shaping Microsoft’s Cloud OS strategy, the backend 
system for its online services.

He served as vice president of the Microsoft Business Division, senior vice 
president of research and development for the Online Services division (2009 to 
2011), and president of the software giant’s $19 billion Server and Tools Business 
(2011 to 2013). 

Interesting Fact: 
When Nadella took on the role 
of CEO, Bill Gates returned to 
a more central role at the 
company to become his 
personal mentor.

In his words:

Technology USA
Industry Base

Pichai 
Sundararajan

Born

Career

Chennai
India

2004: He joined Google where he led the product management and innovation 
efforts for a suite of Google products, including Google Chrome and Chrome OS, 
as well as being largely responsible for Google Drive. 

2009: He gave a demonstration of Chrome OS and the Chromebook was 
released for trial and testing in 2011 and released in public in 2012. 

2010: He announced the open-sourcing of the new video codec VP8 by Google, 
and introduced the new video format WebM.

2013: He added Android to the list of Google products he oversees.
2014: He was appointed Product Chief by CEO Larry Page.
2015: He was announced as the next CEO of Google.

Interesting Fact: 
Pichai has an unusual 
gift that seemed little 
more than a curiosity to 
him, he has insane
numerical recall and can 
remember every number 
he's ever dialed.

In his words:

India can ‘leapfrog’ in the technology infrastructure space to drive the next level of 
productivity, efficiency and creativity for Indian government, businesses and consumers.

The bond between India and the Silicon Valley is strong. India has long been an exporter of talent to 
tech companies. The products built by Indian graduates from IIT and other institutions have 
helped revolutionise the world. But it is India that’s now undergoing its own revolution.

Technology USA
Industry Base
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GLOBAL INDIAN
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Technology USA
Industry Base

Career

In her words:

Interesting Fact: 
She played lead guitarist 
in an all girls' band.

In his words:

The USIBC plays a critically important role in strengthening the relationship between 
two great nations.

Indra 
Krishnamurthy
Nooyi

Born
Chennai

India

1994: She joined PepsiCo.
1998: She took the lead in the acquisition of Tropicana and the merger with 
Quaker Oats Company, which also brought Gatorade to Pepsi Co.

2006: She became the fifth CEO in Pepsi Co's 44-year history.

2010: Fortune magazine ranked her the 6th most powerful woman in the world.

2015: She was ranked 2nd on Fortune's Most Powerful Women List.

2007 & 2008: She was named on Wall Street Journal's list of 50 women to watch 
and was listed among Time's 100 Most Influential People in The World respectively.

Consumer 
Goods

USA
Industry Base

Interesting Fact: 
Suri is known as a 
'turnaround specialist' in the 
tech world for his unmatched 
ability to revive an ailing unit. 
Suri is one of those rare top 
corporate executives who 
have achieved heights without 
pursuing any MBA/PG degree.

Rajeev 
Suri

Born

Career

New Delhi
India

1995: He joined the Nokia group.

2014: He was appointed as the CEO of Nokia after Nokia had bought back full 
control of NSN and sold Nokia's phone division to Microsoft Mobile.

2009: He was appointed as the CEO of NSN after Nokia Networks and Siemens 
Networks had been merged.

Nokia supports the Prime Minister's vision for India, at the heart of which is telecommunications and 
technology. We believe we are on the path to a connected world where people and tens of billions of devices 
will be linked together in extraordinary ways, creating new social and economic opportunities for all.

Telecom Finland
Industry Base

2001: She started working as CFO in PepsiCo. Since she started as CFO, Pepsi's 
net profit has risen from $2.7 billion to $6.5 billion.
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Career

In her words:
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2001: She started working as CFO in PepsiCo. Since she started as CFO, Pepsi's 
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GLOBAL INDIAN

In his words:

In his words:

Interesting Fact: 
Narayen holds five patents 
and is a frequent speaker at 
industry and academic events.

Shantanu 
Narayen

Born

Career

Hyderabad
India

He started his career with Apple.

1998: He joined Adobe as a senior Vice-President of worldwide product research, 
was later promoted to executive vice president of worldwide products.

2005: Appointed as COO of Adobe Systems.

2009: He was considered one of "The TopGun CEOs" by Brendan Wood Interna-
tional, an advisory agency.

2011: US President Barack Obama appointed him as a member of his 
Management Advisory Board.

2007: Appointed as CEO of Adobe Systems.

He then Co-founded Pictra Inc. 

Whenever a country leapfrogs generations of technology it actually bypasses the limitations that exist 
in other countries. That's what I see in India. My excitement around India comes from the fact that the 
genie is out of the bottle. Entrepreneurship is thriving.

Technology USA
Industry Base

Interesting Fact: 
He is one of the youngest head 
of Cognizant Technology 
Solutions Corporation.

Francisco 
Dsouza

Born

Career

Nairobi
Kenya

1999: At Cognizant, Francisco served as Senior Vice President (SVP), North 
American Operations and Business Development.

2005: He received the Economic Times Entrepreneur Award.
2007: He was appointed as President and CEO of Cognizant.

2009: He was named among "America's Best CEOs" by Institutional Investor 
magazine.

2013: He was appointed as independent director on the board of 
General Electric.

2014: "Newsmaker of the Year" by The Financial Express

In today’s era of volatility, there is no other way but to re-invent. The only sustainable 
advantage you can have over others is agility, that’s it. Because nothing else is sustainable, 
everything else you create, somebody else will replicate.

Technology
Industry
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GLOBAL INDIAN

In her words:

In her words:

Yellepeddi 
Padamsree 
Warrior

Born

Career

Vijayawada
India

1984: She joined Motorola
2004: During her tenure as CTO, Motorola was awarded the 2004 National Medal 
of Technology by the President of the United States, the first time the company 
had received this honour.
2005:  The Economic Times ranked her as the 11th Most Influential 
Global Indian.
2007: She left Motorola to become CTO at Cisco Systems.

2013: Fortune Magazine called her one of four rising stars on its Most Powerful 
Women list, placing her between the 10 "highest paid" and the "Young and 
Powerful" categories.
2014: She is listed as the 71st most powerful woman in the world by Forbes.

2015: She joined the US arm of Chinese electric car company NextEV as CEO.

India is at a very interesting phase right now where there is a lot of innovation happening and I
wanted to get a first-hand look at that.

Automotive USA
Industry Base

Interesting Fact: 
She studied chemicals,
not computers and
received a degree in chemical
engineering in Delhi, before
continuing her studies in
New York. The young graduate
thought she'd eventually go
back home to teach --
it wasn't to be.

Interesting Fact: 
Before going to the USA, 
she worked with 
State Bank of India for 
a few years.

Alka 
Banerjee

Career

2000: She joined Standard & Poor’s 

2013: She has served as CEO of Asia Index Private Limited, a joint venture 
between S&P DJI and the BSE of Mumbai, India’s premier stock exchange.

She has over 18 years of experience in the global indexing business, both at S&P 
DJI, and at the Bank of New York. 

India is at an exciting time today and I see a lot of dynamism and growth in the country. I have been 
coming to India on professional visits for the last 15 years and the change in mood is dramatic. I have 
seen a lot of changes which have happened for the better in the last decade but now I sense that change 
will be much more rapid and constructive.

Finance USA
Industry Base
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Technology
Industry
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GLOBAL INDIAN
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GLOBAL INDIAN/Interview

A clear vision, the right attitude and a bold idea: 
Cobra Beer founder reveals the winning formula

India Inc. speaks exclusively to Lord Karan Bilimoria, the founder and Chairman of Cobra Beer, on his 
entrepreneurial journey and his experiences along the way as part of the Global Indian series.

Lord Bilimoria is a cross-bench 
peer and entrepreneur, as well 
as the founding chairman of the 

UK-India Business Council (UKIBC) 
and Chancellor of the University of 
Birmingham. He is chair of the advi-
sory board of the Cambridge Judge 
Business School and is the president 
of the UK Council for International 
Student Affairs. 

Born in India, Lord Bilimoria arrived 
in the UK to study at the University 
of Cambridge before going on to 
found Cobra Beer, of which he is now 
chairman. He is a tireless advocate of 
closer India-UK ties and often used 
as the symbol of entrepreneurial 
drive.

He takes time out from his relentless 
schedule to speak to ‘India Global 
Business’ on a range of subjects 
and what his Global Indian tag truly 
means to him.

Do you remember your very 
first job? 

Having gone straight to university 
to study commerce at the age of 
16, I started out my career looking 
for rigorous professional training. 
I graduated at the age of 19 and 
qualified as a chartered accountant 
at what is now known as 
Ernst & Young (EY). 

At the time there was only one 
Indian partner at the firm. Following 
this, I studied law at the University 
of Cambridge and had a wonderful 
time, throwing myself into as many 
activities as possible.

When did the entrepreneurial 
bug bite? 

I have always sought blue skies, 
and flexibility. I knew that a career in 
business could offer this. I wanted 
to carve my own way and have 
been able to use my background in 

law and accountancy to support my 
entrepreneurial endeavours.
 
My father’s family was firmly routed 
in the military. My father retired as 
Commander in Chief of the Central 
Indian Army, and my grandfather 
was one of the first Indians to be 
commissioned at Sandhurst, and 
he retired as a brigadier. However, 
my maternal great-grandfather ran 
a liquor business near Hyderabad 
in South India and was a very 
successful entrepreneur.
 
Entrepreneurship has not always 
been valued and respected as it is 
today. Yet the idea of starting my 
own business appealed greatly. I 
grew up with stories about how my 
great grandfather built his business 
from scratch, and this had a great 
influence.
 
My first venture with my business 
partner Arjun Reddy was importing 
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polo sticks from India that were 
slightly different and better than 
their British counterparts, and we 
successfully sold them to Lilywhites 
and Harrods. However, our real 
ambition was to develop a beer brand 
that sits between a lager and an ale, 
one that would be really drinkable 
and also go very well with food – 
particularly Indian food.  
 
Through our early years in business, 
Arjun and I received regular council 
from Arjun’s uncle, an accomplished 
businessman. He was pivotal 
in making the introduction to 
Mysore Breweries Ltd, the largest 
independent brewer in India. They 
had never exported beer, and were 
very interested to hear our ideas. 
They trusted our ambition and belief 
in the idea, and after nine months the 
first container was shipped to the UK 
from Bangalore.

How did you settle upon the name 
Cobra for your company? 

In business you need to accept 
change as a constant, and must 
be ready to adapt. My business 
partner and I initially chose the 
name Panther. We were ready to 
have thousands of labels printed at 
a factory in India, when I received a 
call from Arjun who had been pre-
selling the beer in the UK. Arjun was 
finding the name Panther was failing 
to appeal to customers, and this was 
holding back our sales.
 
So we went for our second choice, 
‘Cobra’, redesigned the artwork and 
found that people loved it. The name 
Cobra works well as it is memorable, 
and transports your senses to India. 
It has cool and contemporary feel, yet 
also feels as if it has existed for over 
a century.

What would you say is the 
secret of success for any global 
business? 

For any global business to thrive, 
it must have at its roots a clear 
vision, the right attitude and a bold 
idea. Business leaders must aspire 
and achieve, against all odds, with 
integrity.

 I stand by the 10 ‘P’s of building a 
business: having the right product, at 
the right price, available in the right 
place, promoted and marketed well, 
and working with the right people. 
The other P’s being: profit, passion, 
partnership, principles and phinance 
(finance)!

How important has India been to 
your business? 

India is integral to the Cobra brand, 
and has been of great importance 
to its development. Early on, my 
business partner and I had an 
introduction with a brewery in India 
and were able to work with an 
incredibly successful brewmaster. 
We developed the beer from scratch, 
and formulated a unique recipe with 
exactly the right characteristics. It 
took a year to develop the beer, and 
we took the time to get the quality 
right.
 
We now have three breweries in 
India, along with our joint venture 
partners Molson Coors, and India is 
one of our most important markets. 
I also take inspiration from the 
resourceful Indian approach to 
innovation.

What are your views on the Indian 
government’s initiatives to boost 
growth?  

The Indian economy grew at a 
faster rate than China in 2015, at 
an average rate of 7.5 per cent. 
Great steps are being made to 
encourage international collaboration 
and economic liberalisation, with 
an overhaul of foreign direct 
investment (FDI). Prime Minister 
Modi’s ‘Make In India’ campaign is a 
purposeful initiative to increase the 
manufacturing sector’s contribution to 
Indian GDP from 16 to 25 per cent.
 
The groundwork has been laid, and 
must now be built upon to ensure that 
Indian manufacturing companies keep 
step with their global counterparts, 
harnessing new technologies 
and attracting world-class talent. 
There is enormous opportunity in 
the forthcoming developments in 
industrial techniques, and in order 

to maintain their current growth 
trajectory, India must ensure it is 
at the forefront of these advances. 
The Indian liberalisation and reform 
agenda needs to continue at as fast a 
pace as possible.

What more can the UK do to 
engage with India? 

Britain’s relationship with India 
stretches back 400 years. This 
is a special relationship on many 
levels from trade and investment, 
to our armed forces, which run 
on very similar lines, to cultural 
communications between the two 
countries. Yet we could do so much 
more to enhance and strengthen the 
ties between these two great nations.
 
To this day I can speak to a trade 
audience in the UK and only a 
handful of hands will go up when 
I ask who trades with India. 
In particular, SMEs should be 
encouraged to do more business with 
India. The UKIBC has offices in India, 
offering a launch-pad for these SMEs 
to do business in India.
 
However, there is no getting away 
from the fact that the whole world is 
now trying to do business in India, 
and the UK faces strong competition. 
This should provide a stronger sense 
of urgency than we are currently 
seeing to ensure that the UK retains 
its competitive advantage.
 
As Chancellor of the University of 
Birmingham, President of the UK 
Council for International Student 
Affairs, and Chairman of the Advisory 
Board for the Judge Business School 
at the University of Cambridge, I 
have seen first-hand how damaging 
the policy of closing the post-study 
work visa route is to the UK-India 
relationship.

“The Indian economy grew at a faster 
rate than China in 2015, at an aver-
age rate of 7.5 per cent. Great steps 
are being made to encourage inter-
national collaboration and economic 
liberalisation, with an overhaul of 
foreign direct investment (FDI).”
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We are seeing a huge drop in the 
number of Indian students coming to 
the UK. This is a great shame, and 
the UK needs to take a longer-term 
approach to ensuring we attract the 
immigration that the country needs, 
the highly skilled individuals from a 
variety of fields.
 
There is strong support amongst the 
British public for allowing talented 
overseas students to stay and 
work after their studies have been 
completed, with 75 per cent of the 
public backing international students 
being allowed to work here. We 
are currently seeing a groundswell 
of MSPs on Holyrood’s Devolution 
Committee in Scotland calling for the 
UK government to reinstate the post-
study work visa and this movement 

must be encouraged.
 
Welcoming international students to 
come and study in Britain is important 
not just for British industries, but also 
for our soft power across the world. 
Talented students studying abroad 
forge strong links with that country, 
an affiliation and understanding that 
persists after they return to become 
business and political leaders in their 
respective countries. The UK must 
see the value that these connections 
bring, and would do well to revisit the 
current government policies in this 
area with a longer-term vision.

How do you view the upcoming EU 
referendum?

While there are areas in which I am a 

Eurosceptic, ultimately I am for Britain 
staying in the EU. Britain needs to be 
as pro-enterprise as possible, and 
therefore unnecessary EU legislation, 
and red tape should be opposed 
wherever possible. 

That said, the UK’s membership of 
the EU has huge ramifications to 
outside perceptions. Even though we 
are the fifth largest economy in the 
world, the UK’s strongest allies, like 
the United States and India, value 
Britain as a member of the EU and 
countries like India see the UK as a 
gateway to the EU. The EU needs 
drastic reform. It is better for Britain 
to help achieve this from the inside of 
the EU, rather than from the outside 
without a say.

GLOBAL INDIAN/Interview
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India is ripe to start up a virtuous cycle
Giri Devanathan is the founder and CEO of Enixta, an engine that uses artificial intelligence (AI) to help 

customers with their buying decisions. He tells ‘India Global Business’ about the 
potential of AI and plans to take his model global. 

PayPal, Nokia, Yahoo!, and 
E-Bay are the brands that 
helped build Giridhari Deva-

nathan IT expertise portfolio, which 
spans the Silicon Valley and India. 
In his role at PayPal, he initiated the 
data life cycle management process 
– a first of its kind initiative. At Enixta, 
he is responsible for the overall stra-
tegic direction as well as the day to 
day operations of the company.

Does Start-up India hold promise 
for start-ups like yours? 

The very fact that the government 
has taken up the Start-up India 
initiative is a positive sign – it shows 
that the government recognises the 
transformative potential of start-ups 
and is willing to pull out all the stops 
to encourage start-ups. 
Beyond the good intentions, I see a 
lot of good initiatives – the ones that 
caught my eye are Rs 10,000 crore 
($1.5 billion) fund for start-ups, setting 
up of incubators and research parks. 

However, I must say that all these 
initiatives are very low on details. 
There are a few other initiatives that 
are mostly cosmetic, such as the tax 
holiday for three years – most start-
ups will not be profitable in the first 
three years. So all in all, the optics of 
it are good, it all depends on whether 
the government will follow through.  

For a pure technology start-up like 
ours, the government interaction is 
anyway minimal and the government 
doesn’t really need to do much, apart 
from ensuring that compliance and 
regulatory burdens are not 
too onerous.  

There are other types of start-
ups – real world brick and mortar 
businesses – where government 
interaction is significant and 
substantial, and there is a lot that 
needs to be done by way of clarity 
in regulations and labour laws, 
streamlining bureaucratic hurdles for 
permits and approvals. 

For the former, there is little the 
government needs to do, for the 
latter, the government’s task is 
cut out.

Is the start-up ecosystem building 
up in the country?

Start-ups and entrepreneurship 
always existed in India, but it 
was confined to a few business 
communities (eg. Gujaratis and 
Marwaris) and the businesses were 
highly localised. Overall, failure was 
frowned upon in our society and 
secure jobs were always prized 
more than businesses, in our middle 
class. This has definitely changed 
and this is the first time that we 
are seeing a broad-based growth 
in entrepreneurship, driven by the 
internet-based economy. 

People are beginning to read success 
stories about tech-boom millionaires 
and are getting inspired to strike it out 
on their own. This is a fantastic 

START-UP INDIA/Interview
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sign. I firmly believe that if more and 
more people get inspired to start up, 
the remaining parts of the ecosystem 
will take care of themselves, i.e. this 
will become a virtuous cycle.

Can India match up to Silicon 
Valley in the next decade? 

The answer is no. Silicon Valley has 
enjoyed a virtuous cycle by being 
at the forefront of world innovation 
for over 40 years. We have a lot of 
economic catching up to do before it 
begins to make sense for us think at 
the level of Silicon Valley. 

Silicon Valley can think about building 
driverless cars and hyper loop 
transportation systems, how will we 
ever dream of doing that unless our 
basic infrastructure (roads, railways 
etc.) is in place and we reach a 
minimum threshold of economic 
development. It will take us much 
more than a decade to reach where 
Silicon Valley is now, and by that 
time, Silicon Valley would have 
reached much further ahead.

However, we need not be 
disheartened. The sheer size of the 
Indian market due to our population 
gives us two benefits (a) there are 

lots of interesting problems for the 
local market to be solved by Indian 
start-ups; and (b) for many Silicon 
Valley firms, India is a priority.

How do you see AI influencing 
the market? 

Artificial Intelligence will soon be an 
intrinsic of any product, due to the 
convergence of three factors:

• we are collecting more and more 
data than ever, which enables 
this fantastic opportunity to 
analyse all this data and provide 
a more personalised product to 
the customers. 

• analysing all this data requires 
a huge amount of computing 
power, which is becoming 
cheaper and cheaper by every 

passing month. 

• the combination of the above two 
is fostering a lot of innovation in 
the area of artificial intelligence

       research and algorithms. 
As a result, AI will soon become 
mainstream and it will be baked into 
every product.

What are your company’s 
expansion plans? 

With so much clutter in the product 
space, making a buying decision is 
becoming increasingly complicated. 
We plan to become the destination 
of choice for consumers wanting to 
make a high-involvement buying 
decision. 

We are starting out with electronics, 
and will branch out into home 
appliances. We will add many other 
categories like hotels and travel so 
that consumers find more and more 
reasons to use our site. We will be 
expanding to overseas territories as 
well.

“People are beginning to read suc-
cess stories about tech-boom million-
aires and are getting inspired to strike 
it out on their own. This is a fantastic 
sign. I firmly believe that if more and 
more people get inspired to start up, 
the remaining parts of the ecosystem 
will take care of themselves, i.e. this 
will become a virtuous cycle.”
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India will be No 2 start-up ecosystem
Nitin Motwani tells ‘India Global Business’ about tapping into his Silicon Valley experience to set up a 
start-up in India, future plans and developing a niche foreign exchange market product with overseas 

expansion plans.

As a former Silicon Valley 
professional who helped build 
TelePresence, Cisco system’s 

ultra-high resolution video conferenc-
ing product, and a member of several 
start-up communities in the Valley, 
Motwani brought his experience of 
product ideation, start-up advisory 
and building minimum viable products 
for young start-ups to BookMyForex 
as its founder & chief technical officer 
(CTO). 

Does Start-up India hold promise 
for start-ups like yours? 

These are still early days for Start-up 
India and we’re yet to receive clarity 
on many aspects of the program. The 
initiative is extremely positive in intent 
and some of the actions such as 
tax exemptions on capital gains and 
investments above fair market value 
should make the process of receiving 
funding much easier for start-ups. 
Likewise, reduced red tape and 
streamlined processes for receiving 

IP protection will help start-ups like 
us to invent faster and to protect 
our inventions. That said, several 
aspects such as the utilisation of the 
Rs 10,000 crore ($1.5bn) fund are not 
clear yet but may prove to be highly 
beneficial to start-ups like us. 

All in all, the initiative is very positive 
and will certainly help brand new 
start-ups and even early stage 
companies like us.

Is the start-up ecosystem building 
up in the country?

The start-up ecosystem in India is 
well past the point of just building 
up. With over 4,000 start-ups, India 
already boasts the third largest start-
up ecosystem in the world and we’re 
likely to become No. 2 within the next 
year. 

Start-up as a phenomenon has gone 
mainstream with an inherent shift in 
the mindset of youngsters to start 

their own venture as opposed to 
joining the corporate world and this 
trend is likely to continue.
 
Can India match up to Silicon 
Valley in the next decade?

Being a very trend following society, 
it is very possible that the start-up 
ecosystem in India could expand to 
the level that we see in Silicon Valley 
today. However, we’re still quite some 
time away from that. A lot would 
depend on the investment climate 
and the success of some of the 
largest start-ups in India over the next 
few years. 

There is no dearth of talent or hunger 
in Indian start-up enthusiasts and with 
a few very large and successful exits 
we could very well see a fresh new 
wave of highly valued and innovative 
companies come up in India.

What is the USP of your company?
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BookMyForex is disrupting a 
very niche yet large retail foreign 
exchange market. Our differentiator 
lies in the use of technology to fix 
some of the issues that have plagued 
this industry since the beginning of 
time. 

The currency exchange market has 
forever been opaque with regular 
customers having no insight into 
the actual forex rates. Additionally 
this $40 billion market has been 
dominated by tiny mom and pop 
stores with no clear market leader. 
Using technology, BookMyForex is 
able to consolidate this market and 
make forex rates transparent to the 
general public. 

Our application is designed to 

discover the best forex rate in your 
vicinity from hundreds of competing 
banks and forex vendors and to 
transparently display these best rates 
on our site/ app. Users can simply 
book their forex order in a matter of 
minutes and be assured of not getting 
ripped off, something that is all too 
common when exchanging foreign 
currency.

Additionally our customers are 
also insulated from the several 
unscrupulous players that exist in 
this market. Our partnering forex 
companies and banks are hand-
picked and committed to meeting 
service standards as per pre-defined 
SLAs in order to ensure an excellent 
customer experience.

What are your expansion plans?

Over the next few months, we will 
be enhancing our product to offer an 
even better value and experience 
to our customers. Once the product 
is ready, we plan on pushing our 
presence in several Tier II and III 
cities with plenty of forex demand. 
Within 12-18 months, we will also 
be expanding to one or two very 
large international markets where 
the power of this idea can truly be 
demonstrated.

“Start-up as a phenomenon has gone 
mainstream with an inherent shift in 
the mindset of youngsters to start 
their own venture as opposed to join-
ing the corporate world and this trend 
is likely to continue.”

Nitin Motwani, Founder and CTO

Spokesperson profiling: Former Silicon Valley professional. Helped build TelePresence, Cisco system’s ultra 
high resolution video conferencing product. Member of several start up communities in the valley with experi-
ence of product ideation, startup advisory and building minimum viable products for young startups in the valley

Key roles and responsibilities in the company: CTO

Details of your Educational qualification: Bachelor’s in computer science, University of Illinois 
Urbana Champaign

Please share details of your professional qualification: None

What are your professional achievements so far/ Any specific career milestones that you think have 
shaped your professional graph: Helped build the management framework that drives all Cisco Telepresence 
deployments. Conceptualized and architected BookMyForex’s entire platform from scratch

Since when have you been a part of the company? Since inception / 2011

What are your future plans for the company? I would like to drive BookMyForex’s growth till the brand be-
comes inseparably associated with forex transactions of any kind. As CTO, I’ll be working towards this vision by 
coming up with innovative products that will help us increase our reach, improve customer value and provide a 
superior experience. We will also be exploring multiple new verticals and new geographies once the time is right

Where do you want to see the company five years down the line? In 5 years time, a good majority of the 
forex transactions that happen in India, either via the B2C route or the B2B route would happen via our platform. 
By then I’m confident that our presence would extend into several new countries. With several new products we 
would completely change the way money is exchanged and the way foreign currency payments are made.

Any Social Activity like any association with NGO? Or any other such activities? None yet 

Brief on your family! I’m fortunate enough to have extremely supportive parents who have gone beyond just 
supporting my entrepreneurial journey and instead being an active part of it. I’m very lucky to have my father 
also be my partner in my venture.
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